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FOUR YEAR UNDERGRADUATE PR

OGRAM (2024—28)

Department of Commerce and Management

COURSECURRICULUM
PART-A: Introduction |
Progra m: Bm_chelorin Business Administration Semester-1  [Session:2024-2025
(Certificate / Diploma / Degree/H. onors)
1 | CourseCode BBSC-01
| 2 | CourseTitle Principles of Management

CourscType Discipline Specific Course (DSC)
4 Pre-requisiteitany) | Asperrequirement

CourseLearnin &' |» The students will understand concepts, rules or procedures of Principles
5 1. - ofManagement.

Outcomes(CLO) |» Improve their cognitive thinking.

> The students will learn proficient and effective use of knowledge and abilityin
performance..

6 | CreditValue 4Credits | Credit=15Hours-learning& Observation
7 | TotalMarks Max.Marks: 100 |_MinPassingMarks: 40

PART-B: ContenteftheCourse

TotalNo.of Teaching-learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit

Topics(Coursecontents) No.of
<ro

I

Introduction: Concept, Nature, Process and Significance ofManagement, Role, Function and
Responsibility of Management,Management Thought; Classical and Neo-classical system; Concept
Approaches. (Learning through experience in Chhattisgarh area.)

i5

I

Planning: Concept of Planning, Characteristics of Planning, Steps inPlanning Process; Bencfits and 15
Limitations of Planning, Types ofPlanning, Objective, Strategies, Policies, Environment analysis and
diagnosis; Strategy formulation search for advantages and businesspossibilities in Chhattisgarh.

Organizing : Concept, nature, process and significance; authorityand resident relationship; Centralization 15
and Decentralization;Departmentalization, Organization structure — forms and contingency factors.
Decision making: Features of Decision making, Rele of Decisionmaking in Management, Types of

Managerial Decision, Steps inDecision making process, Decision techniques; Principles of
Decisionmaking.

Controlling and Budgeting: Nature of Control, Relationship between Planning and Control, 15
Need for Control; Significance and Limitations of Control, Types of Control, Process of Control;

Budgetary Control, Performance Budgeting; Zero Based Budgeting; Management Audit;
INetworks Techniques.

Keywords

Management, Planning, Organising, Decision Making, Controlling and Budgeting.

PART-C: LearningResources

TextBooks,ReferenceBooksand Others

TextBooksRecommended —

1. Drucker Peter F: Management Challenges for the 21 st century; Butterworth Heinemann.
2. Weihrich and Koontz, Essentials of Management; Tata Mc Graw Hill, New Delhi,

3. P.C. Tripathi : Principles of Management Mc Graw Hill Education 6 thedtion.

4. Terry and Frankin; Principles of Management; AITBS, New Delhi.

5. M.Gupta: Principles of Management; Motilal U.K. Books of India New Delhi

Online Resources—
https ://www.kopykitab.com/
https ://www. hitbuliseye.com/grad-

PART-D:AssessmentandEvaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 106Marks
ContinuouslnternalAssessment(ClA): 30Marks
EndSemesterExam(ESE): 70 Marks

BB Wb




i Continuouslnternal
| Assessment (CIA):

{_(ByCourseTeacher)

Internal Test/Quiz-(2):20&8 20
Assignment/Seminar-
TotalMarks-

10
30

Bettermarks outolthetwoTest/ Quiz
+obtainedmarksinAssignmentshallbe
considered against 30 Marks

EndSemester

'I\\‘osccﬁon— A&DB

f Exam (ESE):

Seclion.h\:Ql.Ohjectiw.\- 10x1=10Mark;Q2.Short answertype-5x4=20Marks
SccliunB:[')escripli\rcnnswcrlypcqls..Inumfz fromeachunit-4x10=40Marks

Name and Signature of Convenor & Members (CBaS):




FOUR YEAR UNDERGRADUATIS PROGRAM (2024—28)
v Department of Commerce and Ma nagement

COURSECURRICULUM -

PART-A: Introduction
Program:BachelorinBusiness Administration |§ ster- yession: >
%ﬁ@gc / Diplonia / Degree/llonors) Semester-1 - Session:2024-2025
! | CourseCade BBSC-02 i
CourseTitle Business Mathemaltics - -
CoursceType Discipline Specific Course (DSC)
41 P re-requisite(if,any) Asperrequirement
80 urscLearning. » The aim of the course is to build knowledge and understanding of
5 utcomes(CLO) BusinessMathematics among the student.
» The course secks to give detailed knowledge about the subject matter by
instillingin the basic ideas about Business Mathematics.
> To provide knowledge about Mathematics and its use in business. To
enable thelearner about Mathematical Calculations.
6 | CreditValue 4Credits | Credir=15Hours-learning & Observation
7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40
PART-B:

ContentoftheCourse —

TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)
Topics(Coursecontents)

Unit

No.of
Perio

Matrices: Definition of a Matrix; Types of Matrices; Algebra ofMatrices; Adjoint of a
Matrix, Matric Inverse elementary row &amp; columnoperations.Determinants:
Properties of determinants; Calculation of values ofDeterminants up to third order.
[Types of Equations: Simple/ Linear Equations and SimultaneousEquations (only two
variables),Elimination and Substitution Methodsonly. Quadratic Equation -
Factorization and Formula Method (ax2 + bx+ ¢ = 0 form only). Simple problems.
Indices and Logarithms: Meaning- Basic Laws of Indices and their application for
simplification. Laws of Logarithms —Common Logarithm,Application of Log Table for
Simplification

Average & Ratio: duplicate-triplicate and sub- duplicate of a ratio.

Proportions: third, fourth and inverse. Proportion,problems.Speed, Distance and Time.
Commission, Discount, Profit and Loss, Percentages.

L. Simple Interest,Compound Interest including yearly and half yearly calculations, 15
Annuities, Percentages, Bills Discounting, '
Keywords:

15

v

Matrices, Indices, Logarithms, Average, Ratio, Proportion, Simple Interest.
PART-C: LearningResources
TextBooks,ReferenceBooksand Others

1. Business Mathematics: Dr. S.M. Shukia, Sahitya Bhawan Publications.

2. “Practical Business Mathematics and Statistics” SuranjanSaha, Tata Mc. Graw — Hill
Publishing Company Itd. New Delhi.

3. “ Business Muthematics” by Dr. B.N. Gupta &amp; Dr. S.K. Agrawal, Sahitya Bhawan Agra.

4. M. Rsghsvachari : Mathematics for Management — An Introduction. Tata Mc Graw
Hill Pub. Co., New Delhi.

Online Resources—
https://www.kopykitab.com/
https://www.hitbullseye.com/grad-

PAR‘I’-D:AssessmentandEva!uatipn

N4
o




h

5

Suggested Continuous Evaluation Methods:

Maximum Marks: 100Marks

ContinuousInternalAssessment(CLA): 30Marks
EndSemesterExam(ESE): 70 Marks

ContinuousInternal InternalTest/Quiz-(2):20&20 Betterinarks outofthetwoTest/ Quiz
Assessment (CIA): Assignment/Seminar- 10 +obtainedmarksinAssignmentshallbe
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks

EndSemester Exam

(ESE):

Twosection— A &B

SectionA:Q1.0bjective—10x 1=10Mark;Q2.Short answertype-5x4=20Marks

SectionB:Descriptiveanswertypeqts.,1outof2fromeachunit-4x10=40Marks

Name and Signature of Convenor & Members {CBoS):

/’W




FOUR YEAR UNDERGRADUATE PROGRAM (2024 —28)

L Department of Commerce and Management
COURSECURRICULUM
PART-A: Introduction ]

Program:BachelorinBusiness Administ ration (S : i
ram: 3 ¢ £ stre oSemester- DESS : =
(Certificure / Diploma / Degree/llonors) ! Ression o2t

I | CourseCode BBSC-03
2 | CourseTitle Financial Accounting
CourscType Discipline Specific Course (DSC)
4 | Pre-requisitegifany) Asperrequirement
CourseLearn ing. [» learn the commonly used accounting terminology , Identify the usersof
5 | Outcomes(CLO) accounting information and their respective requirements

> explain the process of recording and classifying the business
transactionsand events, Make financial the financial statements, viz.,
Profit and LossAccount, Balance Sheet, and cesh flow statement

» Explain accounting software and to acquaint with how to work in

TallySofiware.
6 | CreditValue 4Credits | Credit=15Hours-learning& Observation
7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40—

PART-B: ContentoftheCourse
TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit Topics(Coursecontents) No.of
Period
I Accounting — Definition, Meaning, Advantages, Limitations andAccounting System; Relationship of 15

Accounting with other functionalAreas, Scope of Accounting, Uses of Accounting, Double Entry of
Book Keeping, Difference between Book Keeping and Accountancy.

Capital and Revenue — Classification of Capital &amp; Revenue; GoldenRules of Accounting, Journal,
Ledger, Subsidiary books — CashBook, Meaning and type of Cash Book - Single Column,

I Rectification of Errors: Classification of Error, Location of Error,Suspense Account, Effects on 15
profit;Bank Reconciliation Statement: Meaning, Need and Importance ofBank Reconciliation Statement,
Reasons of difference between CashBook and Pass Book Balance,

IIT [Final Account: Preparation of Manufacturing Account, TradingAccount, Profit and Loss Account, Balance 15
Sheet (Simple Adjustmentonly).

Depreciation - Meaning, Definition, Importance, Defects ofDepreciation - Method of calculating
Depreciation - Straight linemethod - Written down value method,

IV  |AccountingSoftware — Introduction - Meaning of AccountingSofiware, Types of Accounting 15
Software; Tally - Meaning of TallySoftware — Features — Advantages, Configuri ng Tally -
General Configuration, Numerical symbols,Accounts /Inventory info — Master Configuration -
Voucher EntryConfiguration. Working in Tally: Groups, Ledgers, writing voucher,Different
types of Voucher, Voucher Entry Problem on Voucher entry- Generating Basic Reports in Tally -
Trail Balance, Accounts books,Cash Book, Bank Books, Ledger Accounts, Group Summary,
SalesRegister and Purchase Register, Journal Register, Statement of Accounts, and Balance Sheet.

Keywords Accounting, Capital, Revenue, Rectification of Errors, BRS, Final Accounting.,

PART-C: LearningResources
TextBooks,ReferenceBooksand Others
1. 8.M. Shukla, Accounting Principles, Sahitya Bhawan Publication, Agra
2. Hanif Mukherji, Modern Accounting- Vol —I, T.M.H.
3. S.P. Jain and K.L. Narang — Financial Accounts, Kalyani Publishers.
4. S.IN. Maheshwari, Advanced Accountancy, Vol 1, Vikas Publishing House.
5. I.S. Grewal, Advanced Accounts, S. Chand&amp; Sons, New Delhi.
6. R.L. Gupta, Advanced Accounts, S.Chand&amp; Sons, New Del
7. T.P. Ghosh, Financial Account for Marager Taxmann Allied Services Pvt. Ltd. ]

g g W




hitps:/iwww. kopykitab.com/
hitps:/Avww. hitbullseye.com/grad-

Online Resonrces— | - S s=—=

PART-D:AssessmentandEvaluation e —
Suggested Continnous Evaluation Methods:

Maximum Marks: 100Marks

Cnntiuunuslnlm'nnlAsscssmcnl(CIA): 30Marks

EndSemesterExnm(ESE): 70 Marks

ContinuousInternal | IntemnalTest/Quiz-(2):20&20 Bettermarks 01|l0fl|1c!:wn'l'cst/ Quiz

Assessment (CIA): Assignment/Seminar- 10 +obtainedmarksinA s.mgnmcntshullhe

(ByCourseTeacher) TotalMarks- 30 considered against 30 Mar_lfi.___ﬁ

EndSemester Exam | Twoscetion— A &B

(ESE): SectionA:Q1.0bjective—10x1=10Mark;Q2.Short unswcr!ypc-Sx‘_I=20:\:1nrks
SectionB:Descriptiveanswertypegls., loutof2 romeachunit-4x10=40Marks

Name and Signature of Convenor & Members (CBoS)

(&VM



FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
DEPARTMENT OF COMMERCE& Management

COURSECURRICULUM

PART-A: Introduction

Program:BachelorinBusiness Administration [Semester-1 [Scssion:2024-2025
(Cerrificate / Diploma / Degree/Honors)

5 | Outcomes(CLO) ofknowledge of the students.
» Familiarize operating systems, peripheral devices, software, Internet

I | CourseCode BBGE-01

2 | CourscTitle Computer Application

3 | CourseType Generic Elective (GE)

4 | Pre-requisite(ifany) Asperrequirement
CourseLearning. | Bridge tie fundamental concepts of computers with the present level

andviruses.
> It focuses on computer literacy that prepares students for life-long
learning
of computer concepts and skills.
6 | CreditValue 4Credits | Credit=15Hours-learning& Observation
= | TotalMarks Max.Marks: — 100 _—— | MinPassingMarks: 40

PART-B: ContentoftheCourse

TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit

Topics(Coursecontents)

No.of
Period

I

Introduction to Computers:Definition of Computer, Computer Architecture, Characteristics and
Capabilities: Speed, Accuracy, Reliability, Memory Capability,Repeatability, Advantages and Limitations
of Computer. Type ofComputer: Analog, Digital, Hybrid, General and Purpose Computers,Computer
Generation &their classification, Comparison betweenMicro, Mini &Main Frame Computers.
Input/output Devices and Memaory:Input and Output Devices of Computer. Memory of

Computer:Primary and Secondary Storage, Main Memory, Secondary Memory;Cache Memory; Real and
Virtual Memory; Memory Management Unit{(MMU).

15

Software and Operating System:Operating System Concept: Introduction to Operating System,
Functions of Operating System, Types of Operating System - DOS,Window &Linux.Graphical User
Interface [GUI] -Windows OperatingSystem. Concept of Data Communication &Networking: Netwark

Concepts, Types of Network, Different Topologies. Types ofSoftware: Application Software, System
Software, Operating System:

15

IMS Word:Working with MS Word: Creating, Saving, Printing &amp; editing worddocuments, formatting
documents, checking spelling &grammar,adding page no., footnote, graphics Clipart, mail merge.
Spreadsheet Software: Introduction to Spreadsheet, creation and their Application, Creatingworkbooks,
working with data and tables, formafting and changingworkbook appearance, managing and hiding
worksheet data, ordering and summarizing data, combining data from multiple sources, creating

charts and graphs, protection of worksheet. Formulas, function,Addressing, Graphics on spreadsheet,
modes of Data Processing, &Report generation,

15

Presentation Software:Creating and managing slides and Presentatian, entering and editing
content on slides, presenting content in tables, Inserting, creating and managing graphics, adding
sound and Animation to slides, reviewing, preparing and delivering presentation, Customizing
rlmd Sharing presentations.

nternet and Virus:Elementary Internet Application, Security Control: Physical Security, data
Security, hardware and Software Threats. Computer Viruses: Types of Viruses, Logic Bombs,
Torzan Horses, Worms. Virus Prevention, Things that are not Virus, Antivirus.

15

Keywords Software, Operating Systerm, MS word, Spreadsheet Software

PART-C: LearningResources

TextBooks,ReferenceBooksand Others

P. K Sinha, 4th ed BPB, Computer Fundantentals: Concepts, Systems ; Applications

e AN




ERZ Rajaraman, 4th ed PHI, Fundamental Of Computers
U _E Balagurusamy, “FUNDAMENTALS OF C OMPUTERS”

Online Resources—
https://www.kopykitab.com/
https:!hvu.w.hitbullseye.comigrad-

PART-D:Assessmentand Evaluation

Suggested Continuous Evaluation Mothods:

Maximum Marks: 100Marks
Contin uousInternalAssessment(CIA): 30Marks
EndScmcstcrExam(ESE): 70 Marks
ContinuousInternal Internal Test/Quiz-(2):20&20 Bettermarks outoﬁhct'wo'l‘cst/ Quiz
Assessment (CIA); Assignment/Seminar- 10 +obtainedmarksinAssignmentshallbe
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twosection— A &B PR
i : jecti = : -5x4=20Marks

Exa *SE): SectionA.Ql.Ob_;eclwc—lOxlﬂlﬂMark,Qz.Shon answertype

S SectionB:Descriptiveanswertypegts., loutof2 fromeachunit-4x10=40Marks

SignatureofConvener & Members (CBoS):

[ 4
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FOUR YEAR UNDERGRADUATE PROGRAM (2024—28)
_ Department of Commerce and Management

 COURSECURRICULUM
PART-A: Introducticn

Program:BachelorinBusiness Administration [Semester-1 |Session:2024-2025
(Certificate/ Diploma/Degree/Honors)

I' | CourseCode BBVAC - 01
2 | CourseTitle Social Media Marketing
3 | CourseType Value Addition Course [VAC]
4 | Pre-requisitegif, any) Asperrequirement
> Create and implement a digital and social media plan that aligns to a

s | CourscLearning. brand’s overall business objectives.

Outcomes(CLO) Interpret digital and social media analytics, trends, tools, and activities to
determine the effectiveness of various strategies.

> Develop effective communication and interpersonal strategies to foster
collaboration, diversity and inclusion within digital and social media
project teams.

— ———p> Evaluate current trends and emerging technologies in digital marketing —

to inform planning and ongoing effectiveness.

%

6 | CreditValue 2Credits | Credit=15 Hours-learning& Observation
7 | TotalMarks Max.Marks: 50 | MinPassingMarks: 20

PART-B: Contentof theCourse

TotalNo.ofTeaching—learningPeriods (01Hr. perperiod)-30Periods(30 Hours)

Unit Topies(Coursecontents) l‘lio.gfd
erio

I |Social Media Marketing: Fundamentals of Social Media Marketing & its significance, 08
Necessity of Social media Marketing, Building a Successful strategy: Goal Setting,
[mplementation.

II |Facebook Marketing: Facebook for Business, Facebook Insight, Different types of Ad 07
formats, Setting up Facebook Advertising Account, Facebook audience & types,
Designing Facebook Advertising campaigns, Facebook Avatar, Apps, Live, Hashtags.

III |LinkedIn Marketing: Importance of LinkedIn presence, LinkedIn Strategy, Content 08
Strategy, LinkedIn analysis, Targeting, Ad Campaign.
IV  [Twitter Marketing: Basics, Building a content strategy, Twitter usage, Twitter Ads, Twitter ad 08
campaigns, Twitter Analytics, Twitter Tools and tips for mangers. Instagram & Snapchat basic.
Keywords Social Media Marketing, Facebook, Twitter, Linkedin.

IPART-C: LearningResources
TextBooks,ReferenceBooksandQthers
TextBooksRecommended-
1. Digital Marketing ~Kamat and Kamat-Himalaya
2. Marketing Strategies for Engaging the Digital Generation, D. Ryan,
3. Digital Marketing, V. Ahuja, Oxford University Press
4. Digital Marketing, S.Gupta, McGraw-Hill
5. Quick win Digital Marketing, H. Annmarie, A. Joanna, Paperback edition
OnlineResources—
https://www.coursera.org/socialmediamarketing
lhttps://academy.hubspot.com/courscs/social-media

B D W\
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PART-D:AssessmentandEvaluation

Maximum Marks:

Suggested Continuous Evaluation Methods:

S0Marks

Continuous Internal Assessment(CIA):  15Marks
End Semester Exam(ESE): 35Marks

Continuous Internal

Assessment(CIA):
(ByCourscTeacher)

Assignment/Seminar+Aittendance-
'Total Marks -

Internal Test / Quiz-(2): 10 & 10

05

- 15

Better marks out of the two Test/ Quiz
+obtainedmarksinAssignmentshalibecon
sidcredagainst1SMarks

End Semester
Exam (ESE):

Twosection— A &B

SectionA:Q1. Objective—05 x1=05 Mark; Q2. Short answertype-5x2 =10Marks
SectionB:Descriptiveanswer typeqts.,Joutof2 fromeachunit-4x05=20Marks

NameandSignature ofConvener&Members (CBoS)

v

b)-// Goes to 2nd Sem ~——-
P




FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

12

PART-A: Introduction

Program:BachclorinBusiness Semester-11 Session:2024-2025
Administration

_(Certificate / Diploma / Degree/Honors)
1

CourseCode BBSC-04
2 | CourseTitle Business Economics
CourseType Discipline Specific Course (DSC)
4 Pre-requisite(if,any) Asperrequirement

CourscLearning. [» Getan insight into the fundamentals of economics and theory of
5 | Outcomes(CLO) consumerbehaviour.

» To make the students understand demand and supply, theory of
production& theory of cost.

competition & basic concepts of revenue and rent.

» To make students understand markcet structure, forms of market, perfect

6 | CreditValue 4Credits | Credit=15Hours-learning& Observation

7 | TotalMarks Max.Marks: 100 [ MinPassingMarks: 40

PART-B: ContentoftheCourse

TotalNo.of Teaching—learningPcriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit

Topies(Coursecontents)

No.ofl
Period

I

Introduction: Nature and Scope- Positive and NormativeEconomics, Micro and Macro Economics;
Central Problems of aneconomy; Working of price mechanism.

Theory of Consumer Behaviour: Cardinal Utility Approach-Law ofDiminishing Marginal Utility, Law of
Equi-Marginal Utility; Indifference Curve Approach- Indifference Curves, Properties ofIndilference
Curves, Budget Line, Consumer’s Equilibrivin

15

Demand: Meaning, Demand Schedule, Individual and MarketDemand Curve, Determinants of Demand,
Law of Demand,Changes in Demand;

Supply: Meaning, Supply Schedule, Individual and Market SupplyCurve, Determinants of Supply, Law of
Supply, Changes in Supply;Equilibrium of Demand and Supply. Determination of Equilibrium

Price and Quantity, Effect of a shift in Demand or Supply; Elasticity ofDemand and Supply.

Theory of Production: Factors of Production, Basic Concepts, ProductionFunction, Law of Variable

Proportions, Returns to Scale; Producer’sEquilibrium- Least-Cost Factor Combination and Output

Maximization fora given Level of Qutlay;

Theory of Costs: Basic Concepts, Short-run Total Cost Curves. Fixed andVariable, Short-run Average and

Marginal Cost Curves, Relationshipbetween Average and Marginal Cost Curve, Average and Marginal

Cost; Curves in the Long-run. Basic Concepts of Revenue, Revenue Curves,Relationship between Average
nd Marginal Revenue Curve.

Equilibrium of the Firm: Meaning, Objectives of the Firm, TotalDistribution- Concept and Marginal

roductivity theory of distribution.

15

Market Structure: Meaning, Forms of market- Perfect Competition,Monopoly, Monopolistic
(Competition and Oligopoly; Price and Output Determination under Perfect Competition,
Monopoly,Monopolistic Competition and Oligopoly. .

'Wage: Concept and Determination of Wages.

Rent-Concept, Ricardian and Modern Theories of Rent.

Interest: Concept and Theories of Interest;

IProfit: Nature, Concepts and Theories of Profit.

Keywords

Consumer Behaviour, Demand, Supply, Production, Cost, Murket Struciure,

e
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———

TextBooks,ReferenceBooksand Others T I N o

STUDY MATERIAL FOUNDATION PROGRAMME BUSINIESS [
The Institute of Company Secretaries of INDIA.
2. H. L. Ahuja, Business Economics.

3. H. L. Ahuja, Principles of Microeconomics

4. Bradley R. Schiller, The Macro Economics Today, Tata McGraw-ITill,

3. B. Douglas Bernheim and Michael D. Wihinston, Microeconomics, Tata McGraw-I1ill,
6. Lipsey, R.G. and A.K. Chrystal, Economics, Oxford Univ. Press, 2007,

7. Mankiw, N.G., Economics: Principles and Applications, Cengage Learning, 2009,

8. Pindyck, R.S. and D.I. Rubinfeld, Microeconomics, Pearson Lducation,2008. Stiglitz, J.E.
\and C.E. Walsh, Principles of Economics, W.W. Norton, 2002.

CONOMICS,

PART-C: LearningResources R S S p———

Online Resources— _
https:/Avww.kopykitab.com/
https:waw.l:itbullscye.com/grad—

PART-D:AssessmentandEvauuation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100Marks

ContinuousInterna]Asscssmcnt(ClA): 30Marks

EndSemcsterExam(ESE): _ 70 Marks =
ContinuousInternal | Internal Test/Quiz-(2):20&20 Bettermarks outofthetwoTest/ Quiz
Assessment (CIA): Assignment/Seminar- 10 +obtainedl:narksmAS-SIgnmentshallbc
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twosection— A &B ]

Exam (ESE): SectionA:Q1.0bjective—10x1=10Mark;Q2.Short answcr}ypeaxc_t#ﬂl’vlarks

SectionB:Descriptiveanswertypeqts., loutof2 fromeachunit-4x10=40Marks

Name and Signature of Convenor & Members: (CBoS)

2

~v
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FOUR YEAR U'NDERGRADUATE PROGRAM(20 24—28)
____Department of Commerce and Management

COURSE CURRICULUM
PART-A: Introduction )
Program:Bac i ine inistrati 1 25 |
| Cortrene /Ditoms /Degeaimy > | Semester-11[Session 20242023
| | | CourseCode BBSC-05
2 | CourscTitle Business Statistics
. Cou rse’l‘ype Discipline Specific Course (DSC)
Pre-requisi te(‘i f,any) Asperrequirement
) CourseLearn . > Students will be able to learn basic theoretical and applicd principles
5 | Outcomes(CLO) ofStatistics needed to enter the job force.
» Students will be able to communicate key statistical concepts to non-
Statisticians.
> Students will gain proficiency in using Statistical Software Jor Data
Analysis.
6 | CreditValue 4Credits I Credit=15Hours-learning& Observation
7 | TotalMarks Max,.Marks: 100 | MinPassingMarks: 40

PART-B: _—ContentoftheCourse =

——

TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit Topics(Coursecontents) No.of
Period
I Statistical Methods: Importance and Scope — Limitations — Need for Data — Principles of 15

Measurement. Tabulation and Presentation of Data.

Classification of Data: Data Array — Frequency Distribution — Methods of data Classification —
Types of Frequency Distributions / Tabulation of Data — Objectives of Tabulation — Parts &Types
of Tables — Graphical Presentation-Functions of Graphs—Advantages and Limitations of Graphs.
1 | easures of Central Tendency: Mean - Combined Mean — Weighted Mean, Median — 15
Quartiles; Relationship between Mean, Median and Mode.

Measures of Variation: Range, Quartile Deviation, Standard Deviation, Co-efficient of
Variation — Skewness, (Conceptual framework only) .
IIT |Correlation Analysis: Correlation analysis: Meaning and Significance; Types of Correlation, 15
Methods of studying Simple Correlation — Scatter diagram, Karl Pearson’s Coefficient of
Correlation, Spearman’s Rank Correlation co-efficient.

IV Index Number: Meaning and Significance,Problems in construction of Index Numbers, Mcthods 15
of constructing Index Numbers—weighted and unweighted, test of adequacy of Index Numbers.
Time Series: Meaning and significance — Utility, Components of Time serics; Measurement of
Trend: Method of Least squares, Moving Average Method.

Keywords Data, Mean, Median, Mode, Correlation, Standard Deviation, Index Number.

PART-C: LearningRescurces

TextBooks,ReferenceBooksand Others
1.D.H. Elhence-Fundamental of Statistics, Kitab Mahal Allahabad
. Gupta S.P. -Business Statistics, Sultan Chand &amp; Sons, New Dclhi.
. Hoonda R.P-Statics for Business and Economics Mac Millian,New Delhi.
. Richard I& David S Rubin-statistics for Management, Prentice Hall -New Delhi.
. Hein L.w.:Quantitative approach to managerial decisions Prentice hall —New Jersey _
. 5.C.Gupta&Smtl.Gupta :Fundamental of Statistics —Himalaya Publishing House ~Delhi
- D.C.Sancheti&V .K.Kapoor-Statistics Theory Methods and Applications
. Dr. S.M. Shukla, Dr. S.P. Sahai Sahitya Bhawan Publication Agra.
Online Resources— :
https://ala-choice.libguides.com/c.php%3Fg%3D521905%26p%3D3569020&ved
http&ﬂopenstax.org/dctails!bnoks__{inlrndqcto_r;y—busincss-stalistics&vcti .

BT Y e
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PART-D:AssessmentandEvaluation

Maximum Marks:

Suggested Continuous Evaluation Methods:

Con(inunuslntcrnaIAssessmcnt(ClA): 30Marks
EndScmesterExam(ESE): 70 Marks

100Marks

ContinuousInternal InternalTest/Quiz-(2):20&20

Bettermarks cutofthetwoTest/ Quiz

Exam (ESE):

Assessment (CIA): | Assignment/Seminar- 10 | +obtainedmarksinAssignmentshallbe
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twosection— A &B

SectionA:Q1.0bjective—10x 1=10Mark;Q2.Short ans wertype-Sx4=20Marks
SectionB:Descriptiveanswertypeqts., loutof2 fromeachunit-4x10=40Marks

Name and Signature of Convenor & Members: (CBOS)
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FOUR YEAR UNDERGRADUATY: PROGRAM(2024—28)
Department of Commerce and Management

| - COURSI CURRICULUM
PART-A:  Introduction

Program:Bachelorin Business Admi istr: SCIHCS ion: -

(« ""'hﬂf.'!* 1/ Diplomn / Degree/lion Jm)_““”"“ wion Semester-1I - [Session:2024-2025
| ConrseCode S BBSC-06
2| Cowrse'ine " (Cost Accounting
CowrseType Discipline Specific Course (DSC)

| N aen oLty _
[ Pre-requisiteqinuny) Asperrequirement
Coursclenrning, > tave knowledge to learn the concept of cost accounting, Interpret
§ | Outeomes(CLO) variouscost elements and its usage.

¥ Know how cost caleulated in various production sectors. Differentiate
between costand financial accounting.

> Learn how cost and volume effect profit. Able to explore how cost
accounting helps toface competition by cost determination and cost

S| I control.
6 | CroditValue 4Credits | Credit=15Ilours-learning & Observation
7 __'I_'l_ll_:ll__Mlll‘k_s_ Max.Marks: _ 100 [ MinPassingMarks: 40 =|

PART-B:  ContentoftheCourse
TotalNa.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit Topics(Coursecontents) No.of
Period
I Intradnetlon: Definitions, Nature, Concept, Purpose and Classification of CostAccounting; Basic Cost 15

concepts — Llements of Costs, Classification of Costs,Total Cost build up and Cost sheet, Emerging Terms
viz. Life Cycle Costing; Activity Based Costing, Back flush Costing,

1 Accounting of Materinls: Introduction, Meaning of Material Cost; Types of Material - Direct Materials 15
and Indirect Materials ;

Mauterkal Cost Control: Meaning, Objectives and Benefits; Scope of MaterialCost Control; Procurement,
Stornge and Management of Issues; Make or BuyDecision; Purchase Process ; Vendor Selection;Economic
Order Quantity (EOQ): Practical problems on EQQ; Methods of Stores or Inventory Control-

ABC Method, VED Method, FSN Method;

Determination of Stock Levels:Reorder Level, Minimum Level, Maximum Level, Average Level and
Dangerlevel; Duties and Responsibilities of Stores Manger; Pricing of Materialslssues: FIFO, LIFO, HIFO,
Welghted Average Method (Including PracticalPProblems).

I |Accounting of Labour: Introduction, Meaning of Labour Cost; Types ofLabour - Direct Labour and 15
[ndireet Labour; Labour Cost Control : Meaning,Objectives and Benefits; Scope of Labour Cost Control;
Labour Turnover;

Wage and Incentive System:Taylors, Merricks, Halsey, Rowan DifferentialPiece Rate System
Accounting of Overhead: Meaning and Classification of Overheads;Overheads -
Allocation,Apportionment and Absorption; Methods andTreatment of Absorption of Overheads; Machine
Hour Rate - IncludingPractical Problems.

IV [Methods of costing: Unit Costing, Contract Costing, Process Costing(Excluding Equivalent 15
Costing, By Produet, Joint Product and Job Costing).
Reconciliation of Cost &[Financial Account, Break Even Analysis: Importanceand Components;

Keywordy Cost, Mualerial, Labour, Overhead, Wage, Incentive, Break Even Analysis

Ll

—

PART-C: LearningResources
T'extBoolks,ReferenceBooksand Others
Ravi M, Kishore — Cost Management (Taxman’s Publication).
2. 8. P, Iyangar — Cost Accounting (S. Chand &amp; Co., New Delhi).
3. R. 8. N, Pillal V. Bhagvati — Cost Accounting (S. Chand &amp; Co., New Delhi).
4. Maheshwarl & Mittal — Cost Accounting (Theory &amp; Problems) (Mahavir Prakashan, Delhi)
5. Agzrawal, Goyal, Jaln, Maheshwari, Oswal, Jain — Cost Accounting (RDB Publishing House)]

i 7



Online Revources
httpss/emuldn/stadentswebulte/Romndution-apers,phip& ved
ltpas/iwvww,edx.org/learn/cont- neconnting&ved
PART-D: A'mnﬂ.ﬁmonlnmlEvnllmtlon
Suggested Contlnnons Kvaluntlon Methods;

A e R
A A I . T g R T il MM LSS A e e s

Muxinim Murks; HOOMwein

ContlnmonnInternnl Asiessment (CIA): JOMurln

EndSemesterlGxam(LSI15): 70 Murln L =

ContinwousInternnl | nternal Test/Quiz- S(2)20820 Bettermnrks omtolthetwo'l'est/ Qulz

Assessment (CIA): Auslgnment/Seminnr- 1] -l‘t1I,~lniucclmnrlmln/\rmignrnculr:lmlll;c

(ByCourseTencher) TotalMurkn- 10 _t!uur:lfiqlfd_ ny,n_hm! 30 Marke L

EndScemostior Twoseetion- A &I

Bxam (KKS10): sectonA:QLODjective- 10x 1= 10Mnrl Q2. 5hont mswerlype-Sxd=20Mnrks
scetlonld:Descrlplvennswertypegti, soutof2 fromeaschunit-dx 0=40Marks

Name and Signamm of Conw'nor & Membern:

'»l No Nnmu T _liiml}{mll_lun . Slgnature —
_l_)l '_ Dr. '['nlmqh ('Imndrn {.upln [( nnvnnm] Profosnor g -
02 | Dr.Dhrav Pandey (Member) Mrolestor S —
03 Dr. P.IW.IIIALI awal (Mumlwr') | 'rofessor | == —
LQ@______ Dr. Susan R, Mu.llmm [Mr'mhf-r) - _n'":l- Ltant I'mlvr,'.nr ——

/
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FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM
PART-A: Introduction

Program:BachelorinBusiness Administration % ion:2024-
(Certificute/ Diplasia Degree) Semester- IT [Session:2024-2026

1 | CourseCode BBSEC - 01

2 | CourseTitle Soft Skill & Personality Development

3 | CourseType Skill Enhancement Course (SEC)

4 | Pre-requisitef, any) Asperrequiremert

CourseLearning. [> Determine Communication styles-types with examples, perception of each

5 | Outcomes(CLO) type of communication, quiz.
» Focus on various communication skills/listening/ stress management etc.
> Explain Etiquette-social and corporate-Types, Presentation skills, Interview

techniques etc.
6 | CreditValue 2 Credits Credit= 15Hours— Theoreticallearning and -
(1C+1C) =30 Hours LaboratoryorField learning/Training
7 | TotalMarks Max.Marks: 50 | MinPassingMarks: 20

PART-EB: Contentef theCourse — —— =

TotalNo.of Teaching—learningPeriods:
Theory — 15Periods(15Hrs) andLab.orFicldlearning/Training 30Periods(30Hours)

Module Topics{(Coursecontents) No.of
Period
Theory What are soft skills: The importance of soft skills in our lives - Types Of Soft Skills: 15
Contents |Self-Management Skill - Aiming For Excellence: Developing Potential And Self-
Actualisation

What is Personality:Personality traits and tips to develop a good Personality; Self-analysis -
Significance and methods of self-analysis; Self -presentation-What is Self-presentation,
Strategies of self-presentation

Communication skills: Process, elements, and importance - Ways to improve communication
“Nonverbal Communication: Issues And Types; Basics And Universals.

Body Language: For Interviews: For Group Discussions; Gestures; Facial Expressions;
Importance of Eye Contact, Body Movement, Role of Formal Attire.

Listening skills: Importance and types; Ways to improve Active Barriers To Active Listening.

Lab./Field [Telephone Communication: Basic Telephone Skills; Advanced Telephone Skills; Essential 30
Training [rajephone Skills;

Contents Technology And Communication: Technological Personality; Mobile - Personality? E-Mail
Principles; How Not to Send E-Mails! E-Mzil Etiquette; Netiquette.

Presentation skills: Tips to make effective and engaging presentations; Overcoming Fear;
Group Discussions:Tips for Success in GD's; How to Start, Lead and Conclude A GD; Types of
GD; Do's & Don'ts and Mistakes to Avoid during a GD.

Interview skills: Interview techniques; Mock Interviews-Dos and Don’ts, Tips on making a
positive impression.

Keywords Soft Skills, Personality, Communication Skills, Listening Skills, Presentation Skills.

[PART-C: LearningResources
TextBooks,ReferenceBooksandOthers

TextBooksRecommended—
1. Soft skills & Life skills: The dynamics of success-Nishitesh and Dr. Bhaskara Reddy Soft Skills-Dr. Alex.

2. Managing Soft skills-K. R Lakshminarayan and T. Murugavel
3. Soft skills and Professional Commupicatiop-Francis Peter S.] ~

R W
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4. The Ace of Soft skills-Gopalswamy Ramesh and Mahadevan Ramesh | Personality Development and Soft
skills-Barun K. Mitra

OnlincResources—

¢ - Book on Soft Skills and Personality Development; By Author — CA. M K Sridhar (The Institute

of Chartered Accountants of India, Southern India Regional Council, Chennai.
OnlincResources—

https://www.amazo n.in/Personality-Development-Handbook-D-Sabharwal/
https://www.amazon.in/Personality-Development-Skills-Barun-Mitra/
PART-D:AssessmentandEvaluation

Suggested Continuous Evaluation Mcthods:
Maximum Marks

: S0Marks
Continuous Internal Assessment(CIA): 15 Marks
End SemesterExam(ESE) : 35Marks _
Continuous Internal  Test / Quiz-(2):10 & Bettermarksoul cltthc tw_o'l'cst! Quiz
InternalAssessment (10Assignment/Seminar +Attendance -| * obtained rn.arks in Ajssngnrncm shall
(CIA):(ByCourseCoordi [05Total Marks - 15 beconsideredagainst 15 Marks
nator)
End Semester Laboratory/FieldSkillPerformance:OnspotAssessment I\:'Ian:lgr:d
Exam (ESE): A. Performedthe Task bascdonlearned skill- 20Marks byCoordinator

B. Spottingbascd ontools(written)— 10Marks

C. Viva-voce(basedonprinciple/technology) -05Marks
Nameandsignature ofConvener&Members of CBoS:

asperskilling

GOES TO 3RD SEMESTER



FOUR YEAR UNDERGRADUATIL PROGRAMC(:
_____ Department of Commerce and Management

83

2024—28)

COURSECURRICULUM

PART-A: Introduction

(C ertificate / Diploma / De

»
Program:Bachelorin Business Administration

Semester-1 Session:2024-2028

gree/Honors)

BBSE -05

CourscCode
1 CourscTitle

Elective A — Human Resource Management: People Management and
Corporate LEttiquettes

CourscType Discipline Specific Elective (DSE)
4 Pre-requisitegif,any) Asperrequirement

CourseLearning. Ability to examine the difference between People Managemeﬂt with
5 | Outcomes(CLO) Human Resource Management.

Management.

Ability to list modern methods of performance and task assessment.

Ability to analyses the factors influencing the work life balance of a

working individual.
> Demonstrating the various types of essential etiquettes in a:corporate

“environment.
> Construct effective presentations, group discussions and the

professional pre requisites.
> BEvaluate the prevailing corporate culture, ethical issues; and manage

conflict effectively

>

> Ability to explain the need for and importance of People
>

>

6 | CreditValue

4Credits | Credit=15Hours-learning& Observation

7 | TotalMarks

Max.Marks: 100 [ MinPassingMarks: 40

PART-B: ContentoftheCourse

TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Getting Work Done
etting work done;

Unit Topics(Coursecontents) No.of
Period
I  [People Management: Meaning, Features, Significance of people management, 15

Difference between People Management and Human Resource Management, impact of
individual and organizational factors on people management.

embers. Performance Management: meaning, role of a manager in the different

tages of the performance management process; Types of Performance assessment;

Assessment and Evaluation Process of evaluation of tasks in the organisation;
Modern tools of assessment and evaluation of tasks and performance;

and Building Peer Networks:Getting work done: Challenges of
significance of prioritization and assigning work to team -

motivation- meaning

Il |Motivation: Motivation; Meaning, Importance and need for motivation, team| 15

methods of motivation Managing Self : Reflection on what does it mean to be a people

influence those on whom you have no authority; challenges of Peer nelwurkmg nd
different types of people networking in the workplace.

, importance team motivation, types of Motivators and Modern

manager; building a personal development plan for oneself, "
Self-Stress Management: Causes for stress, work life Balance, Importance of Work life W /
balance, Factors influencing Work life Balance. Building Peer Networks: /
Understanding the importance of peer networks in an organization; being able to 4

o MMW’

B
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Business And Corporate Etiquette: Business Ctiquette — Mo

, _ aning & characteristics { 15
Fssentials of Business Eliquette ~Generally accepted Etiquetle practice = Dimensions of]

?U:lhe:ss Etiquettes: Telephone, Meeting, Interview (Before, After and During
nterview), Workplace, Business party, letter, e-mail. Social Media Etiquettes.

Presentation Skills: Importance, Basic Courtesics — Small talk, Greetings, Handshakes.

[;lf’t':‘ogzis;mat%ou - }:.ssc’nlials of good presentation — Spokes Person — Group Discussion:
1on, Types, Do’s and Don’ts, Elevator pitch, Body Language, Verbal
- communication, Resume preparation and Grooming
n '

Corporate Culture: Corporate Culture & its components — valucs — Addressing Ethical -

15
issues — Cross cultural values and expectation — Etiquette techniques and styles under
arious corporate cultures.
Corporate Expectations: Profcssionalism — Importance of Professional Behaviour —
Dress Code. Meeting: Protocol — Agenda — Chairing. General Disability Etiquette -
_ .Attitude and Conflict Management, Indian Business Etiquette.
Keywords| People Management, Performance Management, Corporate Culture, Corporate Etiquelte.
PART-C: LearningResources
| TextBooks,ReferenceBooksand Others
. McShane, Steven L. and Mary Ann Von Glinow, Organizational Behavior: Emerging Knowledge

and Practice for the Real World. McGraw-Hill, latest edition, ISBN: 0-07- 115113-3.

Bernardin,-H. John and Joyce E. A. Russell. Human Resource Mamagement: An Experiential
Approach. McGraw-Hill, 6/e. ISBN: 0078029163
Colquitt, J.A, LePine, J.A, & Wesson, M.J. (2009) Organizational - Behavior: Improving

Performance and Commitment in. Conduct a survey of work life balance of working individuals
the Workplace (International edition). New York: McGraw-Hill

. Lillian H. Chaney®& Jeanette S. Martin. The Essential Guide to Business Etiquett
Publishers. Raghu Palat. Indian Business Etiquette. Jaico Publishing House.

5. Sarvesh Gulati. Corporate Grooming and Etiquette. Rupa Publications India Pvt. Ltd.
Online Resources—

e. Praeger

https://emilypost.com/online-course-business- etiquette-essentials&ved
https:waw.udcmy.cumftopidbusincss—etiquettel&ved
https:waw.tcsion.com!coursesftcs«ionfbusiness-etiq uette/&ved

PART-D:AssessmentandEvaiuation,

Suggested Continuous Evaluation Methods:
Maximum Marks: _ 100Marks
ContinuousInternalAssessment(CIA): 30Marks
EndSemesterExam(ESE): 70 Marks
ContinuousInternal | InternalTest/Quiz-(2):20&20 Bettermarks outofthetwoTest/ Quiz
‘ Assessment (CIA): | Assignment/Seminar- 10 | +obtainedmarksinAssignmentshallbe
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
End Semester Exam | Twosection— A &B SectionA:Q1.0bjeclive—10x1=10Mark;Q2.Short answer
(ESE): type -5x4=20Marks, SectionB:Descriptiveanswertypeqts.,1out of2 fromeachunit-
4x10=40Marks

Name and Signature of Convenor & Members:

ot g WX
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OUR YEAR
K e ENDERGRADUATE PROGRAM (2
partment of Commerce and Man quﬁ‘l(—?ngtll_gg)

e
COURSECURRICULUM

L&_[{I:A: Introduction
program:BachclorinBusiness S : i
\dministration . cmester-I Session:2024-20238
(€ ertificate / Diploma / Degree/Honors)
1 | CourscCode ) |
= - BBSE -07
ourseTitle i : Awaremess
e Elective B — Finance: Financial Literacy & Investment Awarcness
, urselype Discipline Specific Elective (DSE) e
Pre-requisite(ifany) Asperrequirement
Cour " 1 > _____’___‘—__—__4_——__4
. | Oute (S:nl:!s azgiilé)g > Pfowde the foundation for Sfinancial decision making.
3 ) > Lr:s‘t out various savings and investment alternatives for a common murn.
> G'nfe a detailed overview of stock market and stock selection.
6 | CreditV % Orient the learners about mutual funds and the criteria JOr selection.
: reditValue 4Credits | Credit=15Hours-learning& Observation
TotalMarks Max.Marks: 100 Mir_lPassingMark.s: 40

PART-B: ContentoftheCourse
TotalNo.of Teaching—lcarningPeriods(Ol Hr.perperiod)— 650Periods(60 Hours) _
z No.of
oplcs(Coursecontents) B eriait

Unit T
planning—basic concepts-life 15

1 [Foundation For Finance: Understand the need for financial

goals andfinancial goals-form of a sample financial plan for young adults.
Economics-Meaning-scope-key concepts influencing decisions makingboth

tacro.

Banking in India: Types of Bank Deposits, Deposit Insurance (PMJDY),Traditional and
New Banking Models. Debit and Credit Cards. DigitalPayment Systcm-Internet Banking
(NEFT, RTGS and IMPS) MobileBanking, Mobile Wallets, AEPS, UPL _
Orientation to Financial Statements: financial terms and concepts, model forreading
financial statements, basic ratios for evaluating companies whileinvesting-Time Value of
Money-Concept of Compounding andDiscounting.

I  [Investment Management: Investment Goals-Basic inves

goals-time framin g-assessing risk profile-concept of diversificatio
ing Alternatives for a Common Invcstor:lnsurance-Health, Life

ools. Investment and Sav
and Other General Insurance (Vehicle Insurance, PropertyInsurance etc). Retirement and
Pension Plans-National Pension System, Atal PensionYojana, PM-SYM

1funds. Investor Protection

Yojana,PMLVMY, PMKMDY etc., stocks, bonds, mutua

handGrievance Redressal.
Stock Markets: Primary Market and Secondary Market, StockExchanges,
StockExchange Operations—Tradin g and Settlement, DematAccount, Depository and
Depository Participants.

my Analysis, IndustryAnalysis and

Stock Selection: Fundamental Analysis-Econo
Company Analysis. Technical Analysis-GraphicaI Patterns,Candle-Stick Patterns,

Indicator and Oscillators.Stock Return and Risk: Analysing risk and returns trade off-

elationship-investment risk.
tual Funds: Features of Mutual

I [Mutual Funds And Financial PlanningEssentials: Mu
Funds, Mutual Fund History in India, Majorfunds houses in India and Mutual Fund
Schemes. Types of Mutual Funds Plan.Net Asset Value.Criteria for Selection of Mutual

Funds: Returns, Performance Measures- Sharpe, Treynor, Alpha, Betaznd R Squﬁre
¥ : }
Wf' A M 5

micro and

tment objectives-investment 15

n-rislc measurement




" . A \ent with apersonal
wancial plan.Giv : tng-Eamily € ——— eam i
i‘" ; planGiving and Supporting-Family Support-Charitable giving-crowd sourcing
fomeeds, )

roject Work:
1. Prepare a Spreadsheet modeling using financial functions.
2. Pru:pau? a group Prescnlnlion on investment alternatives (advantages,
sustainability and limitations)

3. Prepare a exercise on caleulation of net asset value of mutual fund scheme.
Ll"k_gj'mf&‘ Finance,Banking, Stock markets, Mutual Funds, Financial Planning.
PART-C: LearningResources

__TextBnoks,RefcrenccBunkszmd Others
1. RBI Financial Education Handbook
2. Prasanna Chandra, Financial Management, Mc Graw Hill.
3. Aswath Damodaran, Corporate Finance, John Wiley & Sons Inc. _
4. Pitabas Mohanty, Spreadsheet Skills for Finance Professionals, Taxmann Publications.
S. Fischer & Jordan, Security Analysis and Portfolio Management, Prentice Hall.
6. NSE Knowledge Hub, AI-powered Learning Experience Platform for BFST
7. NSE Academy Certification in Financial Markets (NCFM) M. odules:
o Macroeconomics for Financial Markets
o Financial Markets (Beginners Module)
o Mutual Funds (Beginners Module)

Online Resources—
http:/Awww.amfiindia.in/?caf=1& ucrv=Mutual+Fum]s&nfd’!‘okcn=

— PR, ———
Financial Planning-Sample formats-integrating all the concepts le nt with apersonal [

- o Technical Analysis o ]
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PART-D:AssessmentandEvaluation

Suggested Continuous Evaluation Mcthods:

Maximum Marks: 100Marks

Con tinuousInternalAssessment(CIA): 30Marks

EndSemesterExam(ESE): 70 Marks o

ContinuousInternal Internal Test/Quiz-(2):20&20 Betten:marks out.ofthet.woles Qu%

Assessment (CIA): Assignment/Seminar- -l-obtamt:dr:narksmAs_sugnmentshall e

‘(ByCourseTcncher) TotalMarks- 30 considered against 30 Marks
Twosection— A &B

EndSemestel: SectionA:Ql.Objcctive—lel=10Mark;Q2.Shm't answertype-Sx4=20Marks

(ESE)' SectionB:Descriptiveanswertypeqts., Loutof2 fromeachunit-4x1 0=40Marks

|
Name and Signature of Convenor & Members: (CBOS)

W '
DY \
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i DEPARTMT ATEPROGRA
S COU R'I " ENIOFM a ageme hf(2024—28)
3 SECURR o
P . ICU
_ J’f_\_RT-A- Introduction LUM

Program:BachelorinBusiness

Administration Semester

. er-1 .

| (Certificate / Diploma / Degree/Homor Session:2024-2025
1 | CourseCode nors)

2 | CourseTitle BBSE -07

E . .
lective C — Marlcctmg: Consumer Behaviour

5 | Outcomes

CourseType =
Discipli : :
4 7 pline Spe
Pre-requisite(if,any) pecific Elective (DSE) .
CourseLearuing, AS[)erl'eqmremen(

i ig i(:l‘l;)lw thpilneed for studying consumer behavior.
o learizsl the factors that affect consumer behavior.
n the concepts related to consumer perception, learning and
at.tltude and theories associated with it.
> Learning about the factors affecting the consumer in soco-cultural

(CLO)

setting.
- > Identifying the post purchase behavior and the technological impact on
s Cr djt—{’r consumer. 5 — .
e editVaiue : 4Credits | Credit=15Hours-learning& Observation
" | TotalMarks ‘Max.Marks: 100 T MinPassingMarks: 40

PART-B: ContentoftheCourse
.TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 6CPeriods(60 Hours)
Unit Topics(Coursecontents) Na.of
Period
is

I Consum

Application of Consumer Behavior; Factors affectingconsumer behavior; Individual

consumer process; Features
ofindividualconsumers ;Typesofconsumers,Consumerdecision—
makingprocess,Organizationalconsumcr;Organizationalconsumerdecision—

makingproccss;Cousumer research. _

er Bchavior:Introduction,ConceptandncedforstudyofConsumechhavior;

——

rImagery

I |Consumer Perception, Learning and Attitude: Concept
andElementsofperception;Factotsinﬂuencingperception;Dynamicsofpercepﬁon;Consume

Characteristicsoﬁﬁttitude;Factorsinvolvedinattitudeformation;Model sof
Artitude;CognitiveclissonanceandAttributiontheories.

1I ConsumerMotivationan chrsonality:Conceptoﬁnotivation, Needs and Goals; Dynamic 15
hature of motivation;Hierarchyofneeds;Atriooﬂieeds;Majoraspectsof motivation research,
Personality concept and Characteristics;Stagesinthedevelopment
ofpersonality;SelfandSelf—image.

:Concept,Process and theories of learning; Concept and

Cultural

| A% ConsumerinSocio-

surements; Cultural [nfluence on Consumer Behaviour;Cross-
CulturaldimensionsofConsumerBehavior;Cross— Cultural dimensionsofconsumeranaly’sis.
Post Purchase Behaviour: Situational Influences;

Co gnitiveDissonance;Diffn
csinﬂuencingdiffusion,Resistancetoinnovation,Adoptionprocess;Consumerlnvolvement:

RolcofConsumerInvolvcment;CustomerS atisfaction;ConsumerBehav iourinMar17tingStra

15
settings:RefcrenceGrbups;F amilylnﬂuencesandLifeCycle;SocialclassanditsMea

sionoﬂnnovation:Deﬁnitionoﬁrmovation,Productcharacteristi

tegy, Technology’simpacton L Consumers. ~ N O N/
PN L A
o * /-_
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Cr-J-!-!_.I\:l'J.';;n'r f};.h e e
T Leapmt s, Consumer Percepiion Hadraon o
L. GarnnngReSOUrc = 0 onm, Personaliry.
“ToxtBooks,ReforenceBogicrmy oo
extBooks,ReforenceBoglcsan Othors ————————

TR S
1. Leon G. Schiffman& Leslic Layap koo

zar Kanuk, (2019) Core
2. Michael R. Solomon, (2017 ar Kanuk, (2019), Consumer Behavior; Pearson Publication
\O17), Consumer Behavior  Tatg McGrawhill

i' {})'\;Lv;:iel.i)l“l);:)d(:t&]zjj\lh(m J- Della Biua, (1988), Consumer Behavior
- oyer; Deborah J. Macinnis ang PinakiDasgupta, (2010), Consumer Behavior

i s 5. Seth Jagdish, Jain Vars
o BuililiEstion. sha, Don E. Schultz; (2019), Consumer Behavior A Digital Native, Pearson

g. lénlu‘(;;m and Della, Consumer Behavior: Concepts and Applications.
- ochilfman and Kanuk, Consumer Behavior,

Bennett, Consumer Behavior,

9. ?.H.. Britt, Consumer Behavior in Theory and Action.
Online Resources—

hit s:Hiim!)x.iiml).ac.im’cutalo /eonsumer-behaviour/&ved
hitps://onlinecourses.n ielae.in/noc22 mpd7/preview&ved

PART-D:Assessmentand Evaluation

SuggestedContinuousEyaluation Mcthods:

Maximum Marks: 100Marks
_ | ContinuousInternalAssessment(CIA):  30Marks_ : =
| EndSemesterxam(ESE): ~ 70 Marks_ .
ContinuousInternal | InternalTest/Quiz-(2):20&20 Betlermarks ouI‘oftheE‘oncstf Quiz
Assessment (CIA): | Assignment/Seminar- 10 | kobtainedmarksinAssignmentshallbe
(ByCourscTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twoscetion— A &B
Exam (ESE): SectionA:Q1.0bjective~10x1=10Mark,Q2.Short answertype-5x4=20Marks
’ SectionB:Descriptiveanswertypeqts., loutof2 fromeachunit-4x10=40Marks

NameandSignatureofConvener&Members: (CBOS)

GOES TO 08" SEMESTER
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BBA FOUR YEAR COURSE
Semester| Category & Subjects/Paper Titles L T P |Credits| Max.
Paper Code Marks
BBSC-01 | Principles of Management 3 1 : 4 100
BBSC-02 | Business Mathematics 3 1 - 4 100
BBSC-03 | Financial Accounting : 3 1 - 4 100
FIRST BBGE-01 | Computer Application or (Chose any one from Pool | 3 1] - 4 100
in Other Faculty as per rule)
BBAEC-01 Environmental Studies ] 1] = 2 50
BBVAC-01 Social Media Marketing OR (Choose any one from 1 1 2 50
Pool Group)
TOTAL CREDIT & TOTAL MARKS ; 20 | 500
BBSC-04 | Business Economics ; 3 1 4 100
BBSC-05 | Business Statistics 3 1 4 100
BBSC-06 [ost Accounting 3 1 - 4 100
BBGE-02 [Chosseany one from Pool in Other Faculty as per rule] 3 1 - 4 100
BBAEC-02 EnglishLanguage 1 1 - 2 50
SECON BBSEC-01 | Soft Skill and Personality Development OR 1 1 2 50
D _ (Choose any one from Pool Group)
.. .TOTAL CREDIT & TOTAL M
stiidy afte ecuring: the requisite 44.Credits of Voc/Ski
BBSC-07 | Business Communication 3 1 - & 100
BBSC-08 | Managerial Economics 3 1 - 4 100
BBSC-09 | Business Environment_. 3 1 - 4 100
F BBSE-01 | Gr.-I-Management - Human Resource 3 1 - 4 100
Management 1 :
. Gr.-1I-Finance - Financial Management
THIRD OR Gr.-1ll-Marketing- Marketing Management
(One-BBSE -Choose any one Gr. from Own
BBGE-03 | Pool as per rule) OR'
{One-GE-03-Chosse any one from Pool in Other
Faculty as per rule)
BBAEC-03 Hindi Language 1 1 - 2 50
BBVAC-02 | Digital Marketing OR(Choose any one from Pool 1 1 - 2 50
Group) !
| TOTALCREDIT & TOTALMARKS 20 | 500
BBSC-10 | OrganizationalBehaviour 3 1 3 4 100
BBSC-11 | Business Law 3 1 - 4 100
BBSC-12 | Management Information System 3 1 o 4 100
BBSE-02 | Gr.-I-Management -Production Management 3 1 - 4 100
Gr.-II-Finance -Banking Operations &
OR Management
Gr.-Ill-Marketing- Sales &Advertisement
BBGE-04 | Management
FOURT (One-BBSE -Choose any one Gr. from Own
H Pool as perrule) OR
(One-GE-04-Chosse any one from Pool in Other -
Faculty as per rule)
BBAEC-03 Communicative English/Other 1 1 - 2 50
BBSEC-02 | Creative Writing & Content Development OR 1 1 - 2 50
(Choose any one from Pool Group)
TOTAL CREDIT & TOTAL MARKS D 500
T SEudents on X el beidwaried Undergradidte Diploma i Che e b M Ran A T 03 2000 4
"fs“tu‘&'yrﬂ%r‘ieﬁ'f??n,g_th%rg"}h“gﬁgaﬁ“m&ﬂf s on completion f“’%’?‘:‘:’é&%‘g‘m( 00 000
BBSC-13 | Marketing Research 3 1 - 4 100
BBSC-14 | Material Management 3 1 - 4 100
BBSC-15 | Quantitative Techniques - 4 100

e BT N
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3
——-__'—‘—-——._._
BBSE-03 m—.-l-Management - Office Organization ang 3 1 "_“;_“"‘——'4—-— 100
Management
Gr.-Il-Finance - Investment Management
OR Gr.-11l-Marketing-Agricultureg, Rural Marketing
(One-COSE -Choose any one Gr. from Own Pgol
BBGE-05 | a5 pPerrule) OR
(One-GE-05-Chosse any one from Pool in Other
—— | Facultyas per rule)
BBVAC-03 Data Analytics using MS ExcelOR (Chaose any 1 1 - 2 50
one from Pool Group)
BBSEC-03 | i, Analytics Skills OR 1 1 r 2 50
ii. GST with ReturnFiling OR
— | (Choose any one from Poo] Group)
T T T TOTAL CREDIT & TOTAL MARKS 20 | 500 |
BBSC-16 | Business Ethics ) : 3 1 5 4 100
BBSC-17 Entrepreneurship 3 1 - 4 100
BBSC-18 Business Taxation 3 B 5 4 100
BBSE-04 Gr.-I-Management - Business Policy & Strategy 3 1 - 4 100
OR Gr.-1l-Finance - Financial Institutions & Markets
Gr-Ill-Marketing- Logistics & Supply Chain
BBGE-06 Management i
SIXTH (One-COSE -Choose any one Gr. from Own Pool
as perrule) OR _
(One-GE-06-Chosse any one from Pool in Other £ e -
|_ == Facultyasperrule) -
INTERNSHIP (2 c) Compulsory for all 1 1 ) 2 50
BBSEC-04 | i, . Basic Statistics using Microsoft ExcelOR 1 1 - 2 50
i. Web Analytics ' OR
(Choose any one from Pool Group)
SRR RN, o AR Ry TOTAL CREDIT & TOTAL MARKS HOCTIITN a0 ] 20 500
Students on exit shall be.awarded Bachelor degree of in (Field of Multidisciplinary 120 | 3000
Study) after VI Semester . fat B FbeToh R IR e R |
L 3 For;/Award of Bachelorde grée with*Honors (Students {
BBSC-19 | Strategic Management (40). x 4 100
Elective - 1: Human Resource Management
BBSE-05 | People Management & Corporate Etiquettes 3 1 - 4 100
BBSE-06 Corporate Governance & Corporate Social 3 T L 4 100
Responsibility
BBSE-07 Talent Management 3 1 " 4 100
BBSE-08 | Customer Relationship Management 3 1 % 4 100
Electve - 2 ;Finance
SEVEN [ BBSE-05 | Microfinance 3 1 - 4 100
TH BBSE-06 | Security Analysis & Portfolio Management 3 1 = 4 100
BBSE-07 | Financial Literacy & Investment Awareness 3 1 - 4 100
BBSE-08 | Insurance and Risk Management 3 1 - 4 100
Elective - 3 : Marketing
BBSE-05 E Commerce 3! 1 - 4 100
BBSE-06 Retail Management 3 1 - 4 100
BBSE-07 | Consumer Behaviour 3 1 - 4 100
BBGE-08 Advertising and Media Management 3 1 - 4 100
(Choose 4- DSE( 5 to 8)From any One Group
from Own 4x4=16) , ; : ,
¢ : TOTAL CREDIT & TOTAL MARKS ! : 20 500
BBSC-20 | Advanced Strategic Management (4CQ) 3 1 - 4 100
Elective - I: Human Resource Management TN
BBSE-09 Project Management 3 1 - 4 ]
BBSE-10 Compensation & Performance Management 3 1 - : i
BBSE-11 | Industrial Relations 3 1 = 3 =
BBSE-12 Training and Development 3 1 -
Elective - II: Finance - - = o
. _I\_BBSE-09 | Financial Analytics | I

e



T____S_E_;___I_O_- Goods & Service Tax (GST 3 1 _“"—[“————*-—-——.
_BBSE-12 [ Artificial Intelligence for Business & Socie 3 1 _—.—"—'_‘L“ 00
T Elective -1 Marketmg s 4S0dely ———+ [ 100
BBSE-09 | Digital Marketing —— ——————— T —
| BBSE-10 | Product & Brand Management 3 1 190
BBSE-11 | Services Marketing N R P e
|__BBSE-12 | Tourism Management 3 1 - Z }gg
(Chqose 4-DSE (9 to 12)From any One Group
L fromQwn faculty4x4=16)
SR L s il l"’_ MhES TQTAL CRED'IT-:&"-TOTA'I;-'MKRKS:'.“-"3" BRVIRIG R Bt losi20 500
T T e ——____ GRAND TOTAL CREDITS(I to VIII) (PR - 160 | 4000
e | ngg?;vaﬂsi::fBachelorné"greeiwmHtmors&Reseai-“i:h(sm&é"mSecurm7scum SR
——=x27 | Strategic Management (4C) - 3 1 - 4 100
Elective - 1; Human Resource Management
BBSE-05 People Management & Corporate Etiquettes 3 1 - 4 100
BBSE-06 Corpo_rate Governance & Corporate Social 3 1 - 4 100
Resgonsibiligg
BBSE-07 | Talent Management : 3 1 - 4 100
Elective - 2 :Finance .
BBSE-05 Microfinance _ 3 1 ‘ 4 100
BBSE-06 | Security Analysis & Portfolio Management 3 1 - 4 100
SEVEN [_BBSE-07 | Financia] Literacy & Investment Awareness 3 1 - 4 100
TH Elective -3 : Marketin .
- |-BBSE-05 | E Commerce : - L——3 L= 4 100
BBSE-06 | Retail Management ; =l :
BBSE-07 | Consumer Behaviour o 4 20
— — “TOTALCR EDIT&TOTALMARKS T o BT =00
b L e B e T e R | Mark.
. Cls i - S R 1 4
BBSC-20 | Advanced Strategic Management (40 3.1 - 4g 100
Elective - I: Human Resource Management
BBSE-09 | Project Management - : 3.0 4 - 4 100
BBSE-10 | Compensation & Performance Management 3 |1 - 4 100
BBSE-11 | Industrial Relations - 3 |1 . 4 100
Elective - II: Finance
BBSE-09 | Financial Analytics 3. 04 P 4 100
BBSE-10 | Goods & Service Tax (GST) 311 & 4 100
EIGHT BBSE-11 | Corporate Financial Management
H Elective -1I1 Marketing
BBSE-09 | Digital Marketing 3|1 B 4 100
BBSE-10 | Product & Brand Management = B -
BBSE-11 | Services Marketing 8 200
P R T e :-:'.:'«'“'TOTAL".CREDI'I‘;&'TOTALEMKRKS{; o G 247 600
T ‘0t GRANDTOTAL CRE UD(BTOVIT ﬁﬁﬁw
i 4 : 3 B :;:}. “‘é“ %%%’ o ?_'E i i ) %%i;@im‘
- Awarded.! Bachelor iplin tudy){Honors ¢(160/1¢ Academic
“Research (164)) afte requisite Credits on:Completion of Semester Viil
Name and Signature of Convenor & Members :
Sr.No. | Name Designation Signature |
01 Dr. Tapesh Chandra Gupta (Convenor) Professor |
02 Dr. Dhruy Pandey (Member) Professor |
03 Dr. Pawan Agrawal (Member) Professor !
| 04 Dr. Susan R. Abraham (Member) Assistant Professor J
BBAFOUR YEAR COURCE

L .
[ semester [\Category& | _ Subjects/Paper Titles, | [ L [x [ P¥ Credits | Max |

AT el N P S




Paper Code Marks
BBSC-01 Principles of Management 3 1 4 100
BBSC-02 Business Mathematics 3 1 4 100
BBSC-03 Financial Accounting 3 1 4 100

FIRST BBGE-01 Computer Application or (Chose st 4 100
any one from Pool in Other Faculty
as perrule)
BBAEC-01 Environmental Studies 1 50
BBVAC-01 | Social Media Marketing OR (Choose | 1 2 50
any one from Pool Group)
TOTAL CREDIT & TOTAL MARKS 20 500
BBSC-04 | Business Economics 311 4 100
BBSC-05 Business Statistics S | 4 100
BBSC-06 | Cost Accounting 300a 4 100
BBGE-02 (Chosseany one from Pool in Other | 3 | 1 4 100
Faculty as per rule)
SECOND | BBAEC-02 EnglishLanguage 1 2 50
BBSEC-01 | Soft Skill and Personality 2 50
Development OR
(Choose any one from Pool Group)
s _OTAL CREDI']' & TDTAL MAR]{S ik
5 BBSC-07 Business Communication _ -4 100~
BBSC-08 Managerial Economics 4 100
¢ BBSC-09 | Business Environment 4 100
BBSE-01 Gr.-[-Management - Human Resource 4 100
Management
Gr.-1I-Finance - Financial
THIRD OR Management
Gr.-llI-Marketing- Marketing
BBGE-03 Management
(One-BBSE -Choose any one Gr.
from Own Pool as per rule)
' OR
(One-GE-03-Chosse any one from
i Pool in Other Faculty as per rule)
BBAEC-03 Hindi Language 2 50
BBVAC-02 Digital Marketing OR(Choose any 1 1 2 50
one from Pool Group)

Cae VTOTAL CREDIT'&TOTAL MARKS ™ /i s oo - 2220 500
BBSC-10 OrganizationalBehaviour 3 |1 4 100
BBSC-11 Business Law 3 1 4 100
BBSC-12 Management Information System 3|1 4 100
BBSE-02 Gr.-I-Management -Production 311 4 100

Management
OR Gr.-1l-Finance -Banking Operations &
Management
BBGE-04 Gr.-l1l-Marketing- Sales
FOURTH &Advertisement Management
(One-BBSE -Choose any one Gr.
from Own Pool as per rule) OR
(One-GE-04-Chosse any one from
Pool in Other Faculty as per rule)
BBAEC-03 Communicative English/Other 2 50
BBSEC-02 Creative  Writing & Content 50
Development OR
(Choose any one from Pool Group)
: ' TOTAL CREDIT & TOTAL MARKS . 500
- Suden on ':zxt’t, hall Q’%aw:rrdeg&undergma‘uate%{? 0‘*:‘ ] ﬁ“20!:'(1

Eild

il i A S TIRS
tu s

ecyrin t‘s

!\ l._

|




- Multidisciplinary Study) aftér VI Semester -

[ O S Credits o Completion of SEEsteR T (Credits eXtra) T 7 T
BBSC-13 Marketing Research 2 1 | : BT
BBSC-14 Material Mana - 10

gement 3 1 4
BBSC-15 Quantitative Techni 22
ques 3 1 4 100
BBSE-03 Gr.-I-Management - Office 3 1 4 100
Organization and Management
Gr.-1I-Finance - Investment
OR Management
Gr.-Ill-Marketing-Agri
FIFTH BHERS Markoite ng-Agriculture& Rural
(One-COSE -Choose any one Gr.
from Own Pool as perrule) OR
(One-GE-05-Chosse any one from
Pool in Other Faculty as per rule)
BBVAC-03 Data Analytics using MS 15|73 50
ExcelOR(Choose any one from Pool
Group)
BBSEC-03 | i, Analytics Skills OR 1|1 S0
iv, GST with ReturnFiling OR

. 3 [Choose any one from Pool Group)

o w0 VTOTAL CREDIT.& TOTAL MARKS oIS 20 ¢ 500
BBSC-16 Business Ethics 3 |1 4 100
BBSC-17 Entrepreneurship 311 4 100
BBSC-18 Business Taxation = 4 100
BBSE-04 | Gr.-I-Management - Business Policy& | 3 | 1 =54 100

Strategy
Gr.-ll-Finance ~ Financial Institutions
& Markets 5
OR Gr.-1lI-Marketing- Logistics & Supply
SIXTH Chain Management
BBGE-06 (One-COSE ~Choose any one Gr.
from Own Pool as perrule)
OR "
(One-GE-06-Chosse any one from
Pool in Other Faculty as per rule)
INTERNSHIP | (2 ¢) Compulsory for all 1 1 50
BBSEC-04 iii. Basic  Statistics using | 1 1 50
Microsoft Excel OR
iv. Web Analytics OR
(Choose any one from Pool Group)
e /7 TOTAL CREDIT & TOTAL MARKS - % ; 500
. ‘Students on exit shall be awarded Bachelor degree ofin (Field of 3000

For‘Award/of Bachelor'degreé with Honors (Students not Secart

BT

BBSC-19 Strategic Management (4C) 1 100
Elective - 1: Human Resource '
Management
BBSE-05 People Management & Corporate 1 100
Etiquettes
BBSE-06 Corporate Governance & Corporate 1 100
Social Responsibility
BBSE-07 Talent Management 1 100
SEVENTH BBSE-08 Customer Relationship Management 1 100
Elective - 2 :Finance
BBSE-05 Microfinance ! 100
BBSE-06 Security Analysis & Portfolio 1 100
Management
BBSE-07 Financial Literacy & Investment 1 100
Awareness
BBSE-08 Insurance and Risk Management 1 100
Elective - 3: Marketing
\_ BBSE-05 E Commerce 1 100

NS> =




BBSE-06 Retail Management 3 1 i 4 100
BBSE-07 Consumer Behaviour 3 1 - 4 100
BBGE-08 Advertising and Media Management 3 1 - 4 100
(Choose 4- DSE( 5 to 8)From any One
Group from Own 4x4=16)
TOTAL CREDIT & TOTAL MARKS 3t 20 500
BBSC-20 | Advanced Strategic Management (4C) | 3 1 - 4 100
Elective - I: Human Resource -
Management
BBSE-09 Project Management 3 1 - 4 100
BBSE-10 | Compensation & Performance 3 a - 4 100
Management
BBSE-11 | Industrial Relations 3 01 - 4 100
BBSE-12 | Training and Development 3.1 - 4 100
Elective - II: Finance
BBSE-09 | Financial Analytics W3 |4l - 4 100
EIGHTH BBSE-10 | Goods & Service Tax (GST) 3 1 < 4 100
BBSE-11 | Corporate Financial Management K - 4 100
BBSE-12 | Artificial Intelligence for Business & 3|1 - 4 100
Society ;
Elective -111 Marketing :
BBSE-09 | Digital Marketing 3 1 - 4 100
BBSE-10 | Product & Brand Management 3 1 - 4 100
BBSE-11 | Services Marketing 3 1 - 4 100
BBSE-12- | Tourism Management ] g g U —100
(Choose 4- DSE (9 to 12)From any ;
One Group from Own faculty4x4=16)
"TOTAL CREDIT & TOTAL MARKS 20 500
d L ' "GRAND TOTAL CREDITS(I to VHI) . s 1016050 | 4000
For Award'of Bachelor. Degrae with'Hohors'& Research (Stiudents Securing 7.5 CGPAY S = i
BBSC-19 Strategic Management (4C) 3 100 = 4 100
Elective - 1: Human Resource
Management ; ‘
BBSE-05 People Management & Corporate 3 1 - 4 100
Etiquettes - : |
BBSE-06 Corporate Governance & Corporate 3.1 - 4 100
Social Responsibility '
BBSE-07 Talent Management o g gk - 4 100
Elective - 2 :Finance
BBSE-05 Microfinance 3 1 - 4 100
SEVENTH BBSE-06 Security Analysis & Portfolio - S g | g 4 100
Management
BBSE-07 Financial Literacy & Investment 3 {1 - 4 100
Awareness
Elective - 3 : Marketing
BBSE-05 E Commerce 3 1 - 4 100
BBSE-06 Retail Management
BBSE-07 Consumer Behaviour 3 1 - 4 20
'TOTAL CREDIT & TOTAL MARKS . ' B to B 500
: . e e L At il AT 2 Marketing
BBSC-20 Advanced Strategic Management 3 3 - 4 100
(4Q)
Elective - I: Human Resource
Management
BBSE-09 Project Management 3 1 - 4 100
BBSE-10 Compensation & Performance 3 1 - 4 100
Management
BBSE-11 Industrial Relations 3 1 - 4 100
Elective - II: Finance '
L BBSE-09 | Financial Analytics : 30 17 S I 100 |
ad e by ol 30/~




s _"-f-":"" —_— ———t——me — ‘ e ——
8
BBSE-10 Goods & Service Tax (GST) 3 - 4 100
EIGIITH BBSE-11 Corporate Financial Management
Elective -1II Marlceting
BRSE-09 Digital Marketing 3 - 4 100
BBSE-10 Product & Brand Management - -
BBSE-11 | Services Marketing 8 200
_ TOTAL CREDIT& TOTAL MARKS " 24 600
\?‘r‘ e Ak ' Pt Y1
A R o e G T e OV

(7 Awarded Bachelor of(in theField or Muludlsciplmary Study){Honors' (‘160/164) or Honors with!
‘Acadeimlc Resear ch(lﬁd)} after secunng ‘the' requisite: ‘Crédits on Comp]elion of Semester VI

Name and Signature of Convenor & Members:

Sr.No. | Name Designation Sig_nature
01 Dr. Tapesh Chandra Gupta (Convenor) Professor

02 Dr. Dhruv Pandey (Member) Professor

03 Dr. Pawan Agrawal (Member) Professor

04 Dr. Susan R, Abraham (Member) Assistant Professor
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FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: introduction

Prog_ram:Bach clorinBusiness Administration Semester-I1f [Session:2024-2026
qurtrﬁcn!e / Diploma / Degree/Honors) ' _

CourseCode . BBSC-07
2 | CourseTitle Business Communication
CourscType Discipline Specific Course (DSC)
4 | Pre-requisiteir,any) . Asperrequirement

CourseLearning. > Development the Personality of students.
5 | Outcomes(CLO) > Students become able to Jace the Interview.
> Students can starts self-business.

6 | CreditValue 4Credits ' Credit=15Hours-learning&Qbservation
7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40

PART-B: ContentoftheCourse
TotalNo.of Teaching-learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours

Unit - .= Topies(Coursecontents) e __—|-No.of
_ . Period
I  |Communication: Historical background of Communication; Definition and Process of 15

Communication; Essentials of effective Communication; Barriers of Communication;

Verbal and Non-verbal Communication: Meaning, Types and Importance, Listening,

Difference between listening and hearing. ¥ .

I |Corporate Communication: Scope, Components, Corporate Communication, Public Relations, 15

Role of Social Media in Communication.Role of Technology in Communication (ICT’s).
usiness Etiquettes: Telephone Conversations. Business Meetings. Morality and Ethics.

Communication Networks:Intranet-Internet—e mails—-SMS-Teleconferencing—Video

conferencing
III (Conduct of Meeting: Agenda, Notice, Notes, Minutes, Office Memorandum, Office Orders, 15
Press Release. -

Business Letter Writing: Need, Functions and kinds, layout andtypes. Report Writing:
problems, organization and techniques.

Business Correspondence:Essentials of Effective Businesscorrespondence, Structure of
Business letter; Type of Business letter,Enquiry, Reply, Orders, Complaints and Circular letter ;

IV |[Employability Quotient: Resume building- Facing the Personal 15
(HR & Technical) Interview -Frequently Asked Questions;

IPsychometric Analysis: ‘Mock Interview sessions; Drafting ofNotices; Agendas; Minutes; Job
IApplication; Letters; Preparation ofBiodata. SWOT Analysis.

Keywords Communication, Meeting, Letter writing, Resume Building.

PART-C: LearningResources

TextBooks,ReferenceBooksand Others
1. Rao N. and Das R.P. Communication skills, Himalaya publishing house, Mumbai.
2. N. Gupta. P. Mahajan And K. Jain, Business Communication, Sahitya Bhawan, Publication, Agra
3. Dr. Mishra, Shukla and Patel, Business Communication, SBPD, Publishing House, Agra.
Online Resources—
https://www.kopykitab.com/
https://www.hitbullseye.com/grad-

| PART-D:AssessmentandEvaluation 2l

Lk o N\




21

Suggested Continuous Evaluation Methods:

Exam (ESE):

Maximum Marks: 100Marks

ContinuousInternal Assessment(CIA): 30Marks

EndSemesterExam(ESE): 70 Marks ”
ContinuousInternal | Internal Test/Quiz-(2):20&20 Bettermarks outofthet-oncstf Quiz
Asscssment (CIA): | Assignment/Seminar- 10 +obtainedmarksinAs.Sngnentshalle
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twosection— A &B

SectionA:Q1.0bjective—10x1=10Mark:Q2.Short answertype-5x4=20Marks
SectionB:Descriptiveanswertypeqts., loutof2fromeachunit-4x10=40Marks

Nome and Signature of Convenor & Members: (CBOS)




FOUR YIIAR UNDERGRADUATE

PROGRAM(2024—28
_Department of Commerce and Managémerﬁt it

22

COURSECURRICULUM

| PART-A:

Introduction

Program:BachelorinBusiness
Administration
_(Certificate / Diploma / De wee/llonors)
L] ConrseCode '

Semester-I11

Session:2024-2026

BBSC-08

e 12

4

2 | CourseTitle

—

Course'l'ype

Managerial Economics

Discipline Specific Course (DSC)

Pre-requisitein,any)

Asperrequirement

Conrscl.earning,
5 | Outeomes(CLO)

muaking,
> To know the methods of Investment Decision.

)_' Develop an understanding of the applications of Managerial Economics.
> Interpret regression analysis and discuss why its employed in decision-

6 | CreditValue

4Credits I Credit=15Hours-learning & Obseryation

7 | TotalMarks Max,Marks: 100 | MinPassingMarks: 40
CPART-B: ContentoftheCourse e : :
TotalNo.of Teaching~learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)
Unit Topics(Coursecontents) No.of
Period
I |Managerial Economics: Definition, Objectives, Nature, Scope,Concept, Importance, 15
Application of Economic Theories in Decision-making.
T'ypes of Cost: Opportunity Cost, Accounting and Economic Cost,Fixed and Variable Cost, total
Cost, Marginal cost , U-shaped averagecost curve in Short run, Learning curve [concept] ;
II'  [Business Cycles: Definition, Phases of Business cycle, Use ofbusiness cycles in decision-making| 15
and slabilization techniques.
National Income:Meaning, concepts, GNP, GDP, NNP, PI, DPLPCI; (Excluding Practical
Problems)
11T |Objectives of Business Firms: Economic and Non-Economic; 15
{Proﬁt:Nature of profit, Accounting and Economic profit, profitpolicies, Aims of profit policy.
Cogyl of Capital: Cost of Debenture, Cost of Preference Share, Cost of Equity Share, Cost of
retained earnings; Weighted Average Cost.
IV  [Capital Budgeting / Investment Decisions: Meaning; Definition;factors affecting Capital 15
Budgeting; Methods of Investment Decisionsunder Certainty, Uncertainty and Risk.
Break- Even analysis: Concept; Revenue concepts- Total, Average and Marginal Revenue;
Application in Break Even Analysis
Keywords Managerial Economics, Business Cycle, Break even Analysis, Capital Budgeting.
PART-C: LearningResources
TextBooks,ReferenceBooksand Others
1. P.L. Mehta; Managerial Economics, Sultan Chand and Sons, New Delhi.

2, Varshney & Maheshwari; Managerial Economics, Sultan Chand and Sons, New Delhi.
3. Dwivedi D.N., Managerial Economics, Vikas Publishing House, New Delki.

4. Adhikary M, Business Economics, Excel Books, New Delki.

5. Dean, Joel; Managerial Economics, Prentice Hall, Delhi.

6. Chopra O.P.; Managerial Economics, Tata Mc Graw Hill, Delhi.

7. Peterson h.Craip and W.Cris Lewis ; Managerial Economics, Prentice Hall, Delhi

Online Resources—
htips://www.kopykitab.com/
https://www.hithullseye.com/grad-

R ) -
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PART-D:Ass essmentandEvaluation

Maximum Marks:

Suggested Continuous Evaluation Methods:

100Marks

Con tinuonslni-emalAssessment(CIA): 30Marks
EndSemesterExam(ESE}:

Exam (ESE):

70 Marks
Continuouslnternal Internal Test/Quiz-(2):20&20 Bettermarks outoﬁhe{onesv Quiz
Assessment (CLA): | Assignment/Seminar- 10 | +obtainedmarksinAssignmentshallbe
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Thwosection— A &B

SectionA:Q1.Objective—10x1=10Mark;Q2.Short answertype-5x4=20Marks
SectionB:Descriptiveanswertypaqts., loutof2 fromeachunit-4s10=40Marks

Name and Signature of Convenor & Members: {CBOS)




FOUR YEAR UNDI; RGRA])UA I'E PROGRAM(2024—28)

Department of Commerce and Management

COURSECURRICULUM
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PART-A: Introduction

Program:BachelorinBusiness Semester-1l Scssion:2024-2026
Administration

(Cemf cate / Diploma / Degree/Honors)

C

ourseCode . BBSC-09

21 cC

ourseTitle Business Environment

CourseType Discipline Specific Course (DSC)

Pre-requisite(ir.any) Asperrequirement

CourseLearning. > Student can get knowledge about Business Environment at National
5 | Outcomes(CLO) andState level,

> Student can learn basic concepts and mem‘ies of
BusinessEnvironment,

| deve!opment of Business in India and Chhatiisgarh.

> It'provides udeqm:te basic elements about Environment for the

6 | CreditValue ___| 4Credits [ Credit=15Hours-learningdcObservation

7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40

PART-B: ContentoftheCourse

TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit

Topics(Coursecontents)

No.of
Period

I

Indian Business Environment: Meaning of Business, scope andobjectives of Business; Environment -
Micro and Macro-environmentof Business (Social, Cultural, Economic, Political, Legal,

Technological and Natural); Impact of these factors on decisionmaking in Business, Environmental
Analysis, and Competitivestructure analysis of Business.

Economic Environment of CG: Basic features, Population, Industry, Agriculture and Forest,
Minerals, Power and Energy, Means of Transport, Major Industry, Small Scale Industries [SSI],
Industrial Estates, Information needs of Small-Scale Industries And lulfilment.

" 15

Economic Trends (overview):Income: Saving and Investment;Balance of Trade and Balance of Payments;
Problems of Growth: Unemployment, Poverty, Regional Imbalances,Social Injustice, Inflation, Parallel
Economy, Industrial Sickness.

Innovation: Mcaning, features and Types of Innovalion; Impact of Technological changes on Business;
Technology and Society; Technological Acquisition Modes; I'T Revolution and Business;Management of
Technology.

15

Role of Government: Government Functions of the State, Economic role of government, Slateintervention
in Business; Reasons for andTypes of State Intervention in Business; Impact of Privatization,

Monetary Policy, Fiscal Policy, EXIM Policy and Industrial Policy onBusiness; Regulation of Foreign
[nvestiment, Collaborations in thelight of recent changes.

Legal Environment: Various laws affecling Indian businesses.

15

Indian Economic Planning: Review of Previous 5 Year Plans, The Current Five-Year Plan, Niti
lAayog.

International Environment:Globalisation of Business; Meaning anddimensions, Stages,
Essential Conditions of Globalisation, ForeignMarket Entry Strategies, Merits and Demerits of
Globalisation ofBusiness, Impact of Globalisation on Indian Businesses, Forms ofGlobalisation
of Businesses — Multinational Corporation [MNC],Transnational Corporation [TNC] etc..

International Economic Groupings: International Economiclnstitutions - GATT, WTO, World
Bank, IMF, FDI, Counter Trade.

15

Keywords

Business Environment, Growth, Government, Innovation, Growth, Trends.

PART-C: LearningResources

TextBooks,ReferenceBooksand Others {,

b, WP
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(7. Amit Kumar, Business Environment, Sahitya Bhawan Publication Agra.
2. Badi, R.V. Business Environment, Himalaya Publishing House Pvi. Ltd.
3. Ashathappa K. Essiential of business Environment, Himalayu publishing House Pyt.Ltd,

4. Sinha Dr. V.C., Business and Environment, SBPD, Agra

Online Resources—
https://www.kopykitab.com/
https://www.hitbullseye.com/grad-

PART-D:AssessmentandEvaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100Marks

ContinuousInternalAssessment(CIA):  30Marks

EndSemcsterExam(ESE): 70 Marks i >
ContinuousInternal | Internal Test/Quiz-(2):20&20 Bettermarks outol'thcl;oncst/ Quiz

Assessment (CIA): Assignment/Seminar- 10 | +obtainedmarksinAssignmentshallbe
(ByCourseTeacher) TolalMarks- 30 considered against 30 Marks
EndScmester Twosection— A &B . ) AL
xam (ESE): SectionA:Q1.0bjective—10x1=10Mark;Q2.Short answerfype—Sx = arks

Exam ( ) SectionB:Dcscriplivcanswcrtypeqts.,loutuﬂﬁ'onwachumt-4xl0340Marks

Name and Signature of Convenor & Members: (CBOS)

A
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FOUR YE 3
I]):.AR UNDERGRADUATE PROGRAM(2024—28)
epartment of Commerce and Management
COURSECURRICULUM
PART-A: Introduction
Program:Bachelori inecs i
gram:BachelorinBusiness Semester-I11 Session:2024-2026
Administration
(Certificate / Diploma / Degree/Honors)
' | CourseCode BBSE -01
2 3 :
CourseTitle Elective A - Management: Human Resource Management
CourseType Discipline Specific Elective (DSE)
4 Pre-requisiteit,any) Asperrequirement
CourseLearning, | Students would learn about Employee Relations.
5 | Outcomes(CLO) > How to do negotiations, manage grievances like strike, lockout in
: SJactories ;
> Stay within bounds of law with unions, employees, managers and
Government officials.
» Learn to stream line significant HR activities (Payroll, compliance,
ki : .| ___administration).
6 | CreditValue 4Credits | ~ Credit=1 SHours-learning & Observation
7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40
PART-B:  ContentoftheCourse | '
TotalNo.of Teaching-learningPeriods(01 Hr.perperiod)- 60Periods(60 Hours)
Unit Topics(Coursecontents) No.of
Period
I  |Human Resource Management:Meaning , Definition, Concept and boundaries of 15
HRM, Features, Objectives, Differences between Human Resource Management and
Personnel Management, Importance, Functions and Process of HRM, Role of HR

anager, Trends influencing HR practices.
Human Resource Planning: Meaning and Importance of Human Resource
Process of HRP.

Tuman Resource Development System: HR development system, Training, Mentoring,

Performance, Employee Identification

I Recruitment & Selection: Process recruitment, sclection, out sourcing, advertising and 15
the website development / socializing the new employee of Chhattisgarh and involving

their activities as self - employment.

R Demand Forecasting: Meaning and Techniques and HR supply forecasting;

Succession Planning: Meaning and Features

I |[Compensation, Negotiation and Resolution Management laws: Laws covering 15
wages, welfare, benefits, health, safety etc of the employee (monetary and non-monetary

rewards) compensation strategy, structure composition negotiation management skills,

conflict solution improving the performance of the employees in an Organisations.

v ’Industrial Relations: Employee / Employees relation Regulatorymechanism in 15
[ndustrial Relations. Employee Engagement andPsychological Contract.

[Employee Engagement (EE): Meaning and Types of EE, Drivers ofEngagement;
Measurement of EE, Benefits of EE.

Psychological contract: Meaning and features.
Keywords| Human Resource Management, Succession planning, Industrial Relations.
PART-C: LearningResources

s T W Y

Planning,




< ,Rcferenccnooksand Others
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1. HRM by Gary dessler and Bijy Varkkey 16 i ed, pearsonedution,

2. Labour and Industrial 1g\ps by P.P. Pagni Eastern book company,
3. Strategic 1y Hman resoyrces

planning by P.K. Gupta / Everest publication house.
4. Hand book of Personnel Managemem by Armstro.-:g.
Online Resources— .

https:fhnvw.kopykitab.com!
I1ttps::’!www.hitbulIseye.comlgrad~

PART-D:AssessmentandEvaIuation '
Suggested Continuous Ey

aluation Methods:
aximum Marks: 100Marks
Contim:ousInternalAsscssment(C[A): 30Marks
EndSemesterExam(ESE): 70 Marks

Continuouslnternal In termnalTest/Quiz-(2):20&20 Bettermarks ou{oﬂhetwo’l est/ IQl;llzl;
Assessment (CIA): | Assignment/Seminar- 10 +obtainedmarksmAs.sgnments allbe
(ByCourseTeacher) | TotalMarks- 30 considered against 30 Marks

{ ester Twosection— A &B £

o e SE): SectionA:Ql.ObjEctive—l 0x1=10Mark;Q2.Short a.nswar!ype—Sx-‘l—ZOMa lr‘lr(s
Hoxam (ESk): ScctionB:Descriptivemls»\'ertypeqts.,loutoﬂﬁ'omeachun|t~4xlﬁ=40Mar ks

Name and Signature of Convenor & Members: {CBOS)

I
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Administration

(lCen'rfmme / Dig!oma / Deoree/Honors

CourseCode
2 | CourseTie ———

Finance : Financial Management
B —— e )|
CourseType

Discipline Specific Elective (DSE)

Pre-requ isite(if,any) ‘
CourseLearning.
Outcomes(CLO)

:BachelorinBusiness

Semester-I1]

BBSE -01
Elective I - Finance  Frm— o

Session:2024-2026

Asperrequirement
> Crome e ——
> Create and Inferpret finan

cial statement.
> Identify legal issues and irmpact of financial management.
> Student can take business decision by the help of Ratio Analysis
Working capital management,

» Student can 1ake decision rega

-

7 | TotalMarks
PART-B:

! rding project analysis (Capital Budgeting)

by using various method.

_ _ > Enable the Students Evaluate Dividend Policies
6 | CreditValue

and

~ 4Credits B Credit=15Hours-learning& Observation
Max.Marks: 100

40

| MinPassingMarks:
COntentoftheCoesrse

Unit

TotalNo.of TcachinghlearningPeriods(ﬂl Hr.perperiod)- 60Periods(60 Hours)

I

Topics(Coursecontents)

No.of

=

|[Finance Function: Meaning,

Period

Scope, Nature and Objectives ofFinancial Management; Profit v/s
Wealth Maximization; LeaseFinancing, areas of Financial Management; Source of Finance role
ofFinancial Manager.

Financial Statement: Analysis and interpretation of FinancialStatement cash

flow (As per
Accounting Standard 3), fund flow statement, Time value of money.

15

[Ratio Analysis: Meaning, definilion, objective and limitation of Ratio Anal

ysis, Profitability

ratio; liquidity ratio; solvency ratio; acid test ratio; risk and returned analysis.

15

Working Capital Management: Meanin

g, Concept types and cycle of working capital;
Dividend theories Management of Accounts Receivables and Accounts Payable.
(Capital Budgeting: Concept and importance of Capital Budgeting, Post Back Pay (PBP), ARR,
IMPB Method.

15

v E‘a pital Budgeting: Concept and importance of Capital Budgeting,

Pay Back Period (PBP),ARR
et Present Value Method.International Money System: International Financial Market

dnstrument; Euro Currency, GDRs (Global Depository Receipts) ADRs
(American Depository Receipts)

3

15

Keywords

Finance, Working Capital Management, Capital Budeetiing.

PART-C: LearningResources

TextBooks,ReferenceBooksand Others

Sons.

1. .M. Pandey, Financial Management,'l%fjllflasl\f;ubli[)shli;g House, New Delhi.

; Financial Management, , New Delhi 1R .
% g..h%tl%!l?\fzgtava, Financial ]%ecision Making, Himalaya Publ 1shlggl§_ouse, Mumbai.
4. M_Y. Khan and P.K. Jain, Financial Manageme::lt, T.M.H. New 'I?h i G
3. Ravi M. Kishor, Taxman’s Publications, F inancial _Mgnagement, - leﬁ%’ad(l:’rayao;aj).
6. S.C. Kuchal, Financial Management, Chaitya Publishing Houser ah; S PR
7. D-r. -S.N. Ma,heshwari, Financial Management, Principles &amp; Practice.




Online Resources—
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htips:/wvww.kopykitab.com/
lntps:wa\\'.hitbullseyc.comfgmt]-

PART-D:AssessmentandEvaluation

Suggested Continuous Evaluation Methods:
Maximum Marks:

100Marks
ContinuousInternalAssessment(CIA): 30Marks
EndSemesterExam(ESE): 70 Marks .
ContinuousInternal | InternalTest/Quiz-(2):20&20 Bettermarks out_oﬂhct_wo’[‘estf Quiz
Assessment (CIA): | Assignment/Seminar- 10 | +obtainedmarksinAssignmentshallbe
(ByCourscTeacher) TotalMarks- 30 considered against 30 Marks
fndSeme Twosection— A &B
lém :1 eFESSItEe) " SectionA:Q1.0bjective—10x1=10Mark;Q2.Short answert_ype-SxfzoMa :'ks
SectionB:Descriptiveanswertypeqts.,1outof2fromeachunit-4x10=40Marks

Name and Signature of Convenor & Members: (CBOS)

|




FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Mana geanL

30

COURSECURRICULUM

PART-A: Introduction

Program:BachelorinBusiness

(Cemf icate / Diploma / Dearee/Honors)

CourseCode

BBSE -01

S Aminisiaition Semester—III Scssion:2024-2026

2 | CourseTitle Llective C — Marketing Management

CourseType Discipline Specific Elective (DSE)

Pre-requisite(ir,any) Asperrequirement

CourseLearning.

_ > Learning the nature and scope of Marketir
5 | Outcomes(CLO) y e o

> Develop an explanation of various Marketing Philosophies and
Marketing Environment.

» Develop an strafegy of decisions concerning 4 P’s and

. contemporary issues in Marketing.
6 | CreditValue 4Credits | Credit=15Hours-learning& Observation
7 | TotalMarks _Max.Marks:— 100 | MinPassingMarks: 40 |

PART-B: ContentoftheCourse

TotalNo.of Teaching-learningPeriods(01 Hr.perperiod)- 60Periods(60 Iours)

Unit Topics{Coursecontents)

No.of
Period

I marlceting: Meaning, Definition, Concepts of Marketing; Approaches to Marketing; Functions of
arketing; Recent trends in Marketing; E-business; Tele-marketing; M-Business;

RelationshipMarketing,Concept Marketing; Digital Marketing; Social MediaMarketing; and E-tajling
(Meaning only).

15

II  |Product Decisions: Concept of a product; Classification of products;Major product decisions; Product line
land product mix; Branding;Packaging and labeling; Product life cycle :strategic implications; New
product development and consumer adoption process.

Pricing Decisions: Factors affecting price determination; Pricing policics and strategies; Discounts and
rebates.-

15

III [Channel of Distribution: Nature, functions, and types of DistributionChannels; Distribution Channel
Intermediaries; Channel Managementdecisions; Retailing and Wholesaling;

Promotion Mix: Nature and importance of Promotion, Elements ofPromotion Mix, Factors influencing

Promotion Mix, Types ofpromotion; Advertising, Personal Selling, Publicity, Role of promotionin

marketing,

Sales Promotion:Meaning, Objects, Importance &Tools.

- 15

IV | Marketing Organisation: Company Goals and MarketingOrganisation, Marketing Organisation

Structure, Relation with otherSelling and Non-selling Department, Field Organisation; Steps in
Controlling, Planning the controlof Marketing Activities, Types and Techniques of Marketing
Control; Issue and Development in Marketing: Social, Ethical and LegalAspects of Marketing,
Marketing of Services, Online marketing, GreenMarketing, Direct Marketing, Rural marketing,
Customer RelationshipManagement, Logistic Management.

15

Keywords Marketing, Product, Price, Sales Promotion, Promotion Mix.

PART-C: LearningResources

TextBoolks,ReferenceBooksand Others

Kotler, Kelle, Koshy &amp; Jha, Marketing Management, Pearson Education

O Kotler, Armstrong, Agnihotri, Haque, Principles of Marketing, Pearson

O William, M. Pride and O. C. Ferrell, Marketing, Cenage Learning

0 Ramaswamy V. S., Namakumari, Marketing Management, Mcgraw Hill Education
0 Shukle, A. K. Markcrm" Manapgement, Vaibhiy Lax{m Prakashan

gl g e W 2T



[ Management Principle and Practice,
U An Introduction to Principles of Mark

18

{1 Marketing Management,C. N. Sontakki,

(Dr. B. K. Garg) S.G.G. UniversityAmbikapur

Prashantha, Abhijeet Publication
( eting, T. N, Chabra, Sun India Publication
LI Marketing Management, Pin gali Venugopal, Sage Publications

Neetu Gupta and Anju Gupta, Kalyani Publications
(0 Marketing Management, Arun Kumar and N, Meenakshi, Vikas Publishing House

Onlince Resources—
https:/Avww.kopykitab.com/

htlps:f/wmv.hithullscyc.com,’gm -

PART-D:AssessmentandEvaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100Marks

ContinuouslnternalAsscssment(CLA): 30Marks

EndSemesterExam(ESE): 70 Marks :

ContinuousInternal Internal Test/Quiz-(2):20&20 Bettermarks out'()ﬁhe(Eoncst/ Quiz

Assessment (CYA): | Assignment/Seminar- 10 +obtained1inarksmAs.slg"m3m3;;l[b°

(ByCourseTeacher) TotalMarks- 30 considered against 30 M
“Twosection— A &B

g:: ]iezl];:essgir SectionA:Q1.0bjective—10x1=10Mark;Q2.Short answerfype-SfoUM alrzsts i
SectionB:Descriptiveanswertypeqts., loutof2 fromeachumit-4x10=40Mar i

Name and Signature of Convenor & Members: (CBOS)
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FOUR YEAR UNDERGRADUAT

E PROGRAM »
Department of Commerce and Manag(ezr?liitzg)

COURSECURRICULUM

PART-A: Introduction
Program:BachelorinBus;j i
ram: usiness Administrati ' i
(Ceriificate/ Diplom/Degrontressr nistrationSemester-III [Session:2024-2026
1 | CourseCode BBVAC- 02
j CourseTitle Digital Marketing
. CourseType Value Addition Course [VAC]
Pre-requisitegir, any) Asperrequirement
> Interpret the concept of digital y its i i iti
; Com-se]‘_,earning_ vl p igital marketing and its integration of traditional
Outcomes(CLO) > Learn thebehaviour of online consumers. '
> Create digital media campaigns through an understanding of email content
and social media marketing.
> Leverage digital strategies to gain competitive advantage for business and
career.
B 6 C.ted;t\’aluc 2Credits | Credit=15 Hours-learning& Observation
7 | TotalMarks Max.Marks: 50 | MinPassingMarks: 20

PART-B: Contentof theCourse
TotalNo.of Teaching—lcarningPeriods (01Hr. perperiod)-30Periods(30 Hours)

Topics(Coursecontents) No.of
Period
08

Unit

I Fundamentals of Digital marketing & Its Significance, Traditional marketing Vs Digital

Marketing, Evolution of Digital Marketing, Digital Marketing Landscape, Key Drivers, Digital
Consumer & Communities, Gen Y & Netizen’s expectation & influence w.r.t Digital Marketing
The Digital users in India, Digital marketing Strategy- Consumer Decision journey, 07
POEM Framework, Segmenting & Customizing messages, Digital advertising Marketin |
India, Skills in Digital Marketing, Digital marketing Plan.
OT [Terminology used in Digital Marketing, PPC and online marketing through social media,| 08
Social Media Marketing, SEO techniques, Keyword advertising, Google web-master and
analytics overview, Affiliate Marketing, Email Marketing, Mobile Marketing
IV  |Display adverting, Buying Models, different type of ad tools, Display advertising 08
terminology, types of display ads, different ad formats, Ad placement techniques,
[mportant ad terminology, Programmatic Digital Advertising.
Keywords Digital Marketing, Technology, Consurer, Buyine.
PART-C: LearningResources
TextBooks,ReferenceBooksandOthers

TextBooksRecommended—

1. Digital Marketing —Kamat and Kamat-Himalaya

2. Marketing Strategies for Engaging the Digital Generation, D. Ryan,

3. Digital Marketing, V. Ahuja, Oxford University Press

4. Digital Marketing, S.Gupta, McGraw-Hill

5. Quick win Digital Marketing, H. Annmarie , A. Joanna, Paperback edition
OnlineResources—

> https://www.thinkwithgoogle.com/

OnlineResources—
> https:/~vww.coursera.org/socialmediamarketing
> https://academy.hubspot.com/courses/social-media

PR v [ B
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PART-D:Assessmentand Evaluation

Suggested Continuous Evaluation Methods:
MaximumMarks:

50Marks

ContinuouslntcrnalAsscssmcnt(ClA): 15Marks

End SemesterExam(ESE): 35Marks

Continuous Internal  Test / Quiz-(2):10 & | Bettermarksout ofthetwoTest/ Quiz
InternalAssessment(10Assignment/Seminar +Attendance - +obtainedmarksinAssignmentshallbecon

CIA): 05Total Marks - 15 sideredagainst15Marks
(ByCourseTeacher)
End Twosection— A &B
SemesterExa SectionA:Q1. Objective-05 x1=05 Mark;Q2. Short answertype-5x2 =10Marks
m(ESE): SectionB:Descriptiveanswer typeqts.,loutof2 fromeachunit-4x05=20Marks
NameandSignature ofConvener&Members ofCBoS:




FOU -
R YIE‘.erItJNDERGRADUATE PROGRAM(2024—28)
artment of Commerce and Management
COURSE CURRICULUM
l;I"ART-A: Introduction
frogram:BachelorinRBuysj ‘
AR usiness Semester-IV Session:2024-2026
Certificate / Diploma / Des:ree/Hmmrs)
1 | CourseCode BBSC- 10
2 | CourseTitle

Organizational Behaviour

L CourseType Discipline Specific Course (DSC)
Pre-requisite(if,any) Asperrequirement
Coursel i j 7 1
; Outcom]::cs?gilggj. > Differentiate between various types of personality using standard tools.

> A;.yprec:'a te the applicability of decision making process in real life
Situations and use Transactional Analysis and Johari Window.
> Knowledge to learn the level of motivation in employees,
> Describe characteristics of a leader. Learn how to build a supportive
: > Organisational Culture.
53 6 | CreditValue_ __4Credits | — Credit=15Hours-learning & Observatioi—
7 | TotalMarks Max.Marks: = 100 | MinPassingMarks: 40

PART-B: ContentoftheCourse .
TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)- 60Periods(60 Hours)

Unit Topics(Coursecontents) No.of
. . Period
I |OrganisationalBehaviour: Concepts, Determinants, Challenges and Opportunities of 15

(OB. Contributing disciplines of OB. OrganisationalBehaviour Models.

Personality: Type A and B, Big Five personality types, Factors influencing personality.
Values and Attitudes: Concept and type of values; Terminal value and Instramental
Value; Components of attitude, job-related attitudes.

Learning: Concept, Learning theories and reinforcement.

[Perception and Emotions: Concept, Perceptual process, Importance, Factors
influencing Perception; Emotional Intelligence.

II  [Decision Making and Communication: Concept and Nature of Decision Making 15
rocess, Individual versus Group Decision Making; Communication and Feedback:
(Transactional Analysis (TA); JohariWindow.

IIT  Motivation: Meaning and Importance, Maslow's need hierarchy theory of motivation, 15
Herzberg’s two factor theory, Adam’s Equity theory of Motivation, Vroom’s Valence
Expectancy theory, Ken Thomas Intrinsic Motivation theory, McClelland’s theory of
[Motivation. Motivation andOrganisational Effectiveness.

IV |Leadership, Power and Conflict: Meaning and concept of leadership, Trait theory, 15
Transactional Charismatic and Transformational Leadership; Power and conflict; Power
tactics, Sources of conflict, Conflict Resolution Strategies.

Dynamics of OrganisationalBehaviour: Organisational Culture and Climate; Concept
& determinants of Organisational Culture.

Organisational Change: Importance, Managing change. Individual and organisational
factors to stress; Prevention and Management of Stress.

Keywords OreanisationalBelaviour, Decision making, Motivation, Organisational change
PART-C: LearningResources \ A
TextBooks,ReferenceBooksand Others - )///

2L g W
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I. CI:_!:a!ira, T.N. 2017). Management Process and OrganisationalBehaviour. Delhi :Sun India —‘
Publications.

2. Greenberg, J & Baron, R.A (1996). Orgaufsatr‘ona!Behaw‘om:
3. Luthans, F (201 0). OrganisationalBehaviour. New York : Mc
4. Robbins, S.P, & Judge, T.A. (2015). OrganisationalBehavioy
Pearson Education. Singh, A.K, &Singh B.P. (2007).
Books Pvt. Ltd,

Online Resources—
hitps://www.kopykitab.com/

https:waw.hitbullseyc.com,’grad—

PART-D:AssessmentandEvaﬂuation

Suggested Confinuous Evaluation Methods:
Maximum Marks:

New Jersy: Prentice Hall.

Graw Hill Education.

r. New Delhi : London:
OrganisationalBehaviour. NewDelhi : Excel

100Marks

ContinunuslnternalAsscssment(CIA): 30Marks
EndSemestcrExam(ESE): 70 Marks :
ContinuousInternal | InternalT est/Quiz~(2):20&20 Bettermarks out_oﬁher:wo'l‘estf Quiz
Assessment (CIA): | Assignment/Seminar- 10 +obtaincdr.narksmAs.s:gnmentshalIbe

(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twosection— A &B _

Exam (ESE): SectionA:Q1,0bjective—10x1=10Mark;Q2.Short answertype-5x4=20Marks

SectionB:Descriptiveanswer

lypeqts.,loutof2 fromeachunit-4x10=40Marks
Name and Signature of Convenor & Members: (cBos) —— : :

g w
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FOUR YEAR UNDERGRADUATE PROGRAM (2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction

Program:BachelorinBusiness Administrati ' . :
ation IV 2024~
(:,m_ dificate / Diploma / Dégree/Honors) Semester Sessmn_.ZOZ 2026

CourseCode | BBSC-11

2 CourscTitle . [Business Law
CourseType iscipline Specific Course (DSC)

4 | Pre-requisiteif,any) - Asperrequirement
CourseLearning. |» To teach the students’ basic rules of agreement and contract along

§ | Outcomes(CLO) withthe basic rule of offer, acceptance, pe;:fammnce of contract and

discharge ofcontract efc.
> It is.also helpful for nuance of law, indemnity rmd guaraniee, bailment,
] information act 2000, and competition act 2002.
> To make Companies act 1956 and Consumer protection act 1986,Indian
Partnership act 1932.information act 2000, and competition act 2002

6 | CreditValue 4Credits \ Credit=15Hours-learning& Observation

SRS

-7 | TotalMarks ‘Max.Marks: ..\ 100 = | MinPassingMarks: 40 e

PART-B: Contemto?the@oum&

TotalNo.of Teaching-learningPeriods(01 Hr.perperiod)— 60Pe rlods(ﬁﬂ Hours)

Unit _ g To plcs(Coursecontents) . No.of
e j Period
I  [Laws of Contract (The Indlan Contract Act 1872) : Concept of Contract, Offer and 15

Acceptance; valid Contracts and it’s essential elements; Void Agreements; classification
of Contracts; Quasi-Contract; performance ‘of a Contract; dlscharﬂe of Contract !
Remedies for Breach of Contract. -

Special contract: Indemnity, Guarantee, Ballment &amp, Agency.

I |Negotiable Instruments Act 1881: Salient Provision of Negotiablelnstruments Act 15
1881; Salient Provisions of Indian Copyright Act1956. e

The Consumer Protection Act, 1986: Basic Concepts; Complamt Complamant
Consumer, Rights of Consumer; Consumer Forums :Their Role, Powers and Functions,
Procedure for Consumer Grievance -

Redressal, Major Decided Cases. '

I [Indian Partnership Act, 1932: Essentials of Partnership, nghts anddutles of Partner, 15

Types of Partners. Dissolution of Partnership.
The Competition Act, 2002: Basic Concepts, Powers of CentralGovernment under the

Competition Act, Major Provisions of theCompetition Act: Role and Working of
Competition Commission ofIndia.Jnformation Technology Act. -

IV [The Companies Act, 1956: An Overview; Nature and kinds ofCompanies; Formation of | 15
la Company; Company Management;Company Meetings and Winding up Joint Stock
Company;

Keywords Contract Act, Negotiable Instrument Act , Partnership Act, Companies Ac.t

PART-C: LearningResources

TextBooks,ReferenceBooksand Others

1) N. D. Kapoor — Business Law, Sultan Chand and Sons, New Delhi.

2) Avatar Singh — The Principles of Mercantile, Eastern Book Co., Lucknow.

3) S. K. Tuteja — Business Law for Managers, Sultun Chand &amp, Sons, New Deﬂu
4) Sushma Arora - Business Law, Tax Man’s Publication

5) G. K. Varshney — Sahitya Bhawan Publication, New Defhi

%%WW/V/



O)R. S. N. Pillai —S_ Chand Pub
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lication, New Delh],
Online Resourees—

https :H\V\w'.km)vkitah.com!

hltgs:waw.hitbullseve.com!gmd-

PART-D:Assessmentand Evaluation
Suggested Continuous Evaluation Mcthods:

Maximum Marks:

100Marks
ConiinuouslntcrnalAsscssment(CIA): 30Marks
EndScmesterExam(ESE): 70 Marks
ContinuousInternal InternalTest/Quiz-(2):20&20

Assessment (CIA): | Assignment/Seminar-

Bettermarks outofthetwoTest/ Quiz
+obtaincdmarksin Assignmentshallbe
considered against 30 Marks

10
(ByCourseTeacher) TotalMarks- 30
EndSemester Twosection— A &B
Exam (ESE):

SeclionA:Ql.Objectivc—lOxl=10Mark;Q2.Short answertype-5x4=20Marks
SectionB:Dcscriptiveanswerlypeqts.,10utof2f'romcachunil~4xl0=40Marks

Name and Signature of Convenor & Members: (CBOS)

e
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FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
eéagme11t of Commerce and Management
PART-A: Introduction
Program:Bachelorin Business Admini i i
. stration o o : -
(Certificate / Diploma / Deeread’fonors) iestor Y., pessioni2ii 2026
1 | CourscCode BBSC-12
2 | CourseTitle anagement Information System
CourseType Discipline Specific Course (DSC)
4 Prc-rcquisite(_if,any)' ' Asperrequirement
CourscLearning.  |> To knoe the good learning attitude
5 Outc?mes(CLO) > evaluation the role of information system
6 | CreditValue 4Credits | Credit=15Hours-learning & Observation
7 | TotalMarks Max.Marks: 100 | MinPassingMarks: 40
PART-B: ContentoftheCourse '
TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)
Unit L Topics(Coursecontents) 7Nl No.of
i A 5 - - — Period
I [[nformation Systems: Concept &Technologies, Role of informationSystems inBusiness.| . 15

Influence of Information Systems inTransformin g Businesses. Global EBusinesses and
(Collaborations; Strategic roles of Information Systems ; Behavioural, Technical
andSocio-technical approaches; Enhancing Business Processes through

Information System; Types of Business Information Systems; TPS,MIS, DSS and EIS;

Organising the Information Systems function inBusiness; Ethical and Social issues of
Information Systems.

Using Information Systems to Achieve Competitive Advantage:Porter’s Competitive 15
Forces Model and The Business Value ChainModel. Ali gning Information Systems with
Business; Decision Makingand Information Systems; Types of Decisions and
theDecisionMaking Process; Business Value of Improved Decision Making; Decision
Support for Operational, Middle and Senior Management; Concepts of Database and
Database Management System.

Characteristics and Structure of Management InformationSystems: Structure of

MIS, system, sub-system, integrated system,system view of Business;

MIS Planning and Development: Introduction, MIS Planning and Development phases,

Development ofMIS, System Life Cycle of MIS, Approaches of MIS Design.

III [Functional Information Systems: Marketing, Human Resource, Financial and 15
Operational Information Systems. Cross Functionallnformation Systems, Enterprise
Systems. Supply Chain ManagementSystems. Customer Relationship Management
Systems. BusinessValue of Enterprise applications and challenges in Implementing.

IV [Implementing Information Systems as Planned OrganisationalChange: Business 15

rocess Reengineering. Systems Analysis andSystems Design.

Modelling and Designing Systems: Structured and ObjectOriented

Methodologies; Traditional Systems Life Cycle; Prototyping; End-User Development;

Application Software Packages and Outsourcing; Implementing Information Systems.

Keywords MIS, Business, Planning, Development, Modelling, Designing.

PART-C: LearningResources

TextBooks,ReferenceBooksand Others

1. Robert G. Murdic Joel E, Ross, James R. Clagget, Information Systems for Modern Management,
PHI, New Delhi. , A
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2. Gordon B. Davis,
3. Jerome Kanter,

M.H. Olson, Management Information System, Prentice Hall, NewJersey.
Management Oriented Management Information Systems, PHI, NewDelhi

Online Resources—

https://www.kopykitab.com/

httgs:h’www.hitbullsexe.com!grad-

PART-D:AssessmentandEvaluation

Maximum Marks:

Suggested Continuous Evaluation Methods:

100Marks

ContinuousInternalAssessment(ClA):  30Marks

EndSemesterExam(ESE): 70 Marks s
ContinuousInternal | Internal Test/Quiz-(2):20&20 Bettermarks outofthetwoTest/ Quiz
Assessment (CIA): Assignment/Seminar- 10 -I-obtainedt-narksinAs.signmentsha:llbe
(ByCourseTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twosection— A &B %
Exam (ESE): [SectionA:Q1.0bjective—10x1=10Mark; Q2.Short answerfypc-SxinOMa: ks
SectionB:Descriptiveanswertypegts., loutof2 fromeachunit-4x10=40Marks

Name and Signature of Convenor & Members: {CBOS)
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FOUR YEAR UNDERGRADUATE PROGRAM(2024—28)
Department of Commerce and Management

COURSECURRICULUM

PART-A: Introduction

Program:BachelorinBusiness Admini i :
: K mistration m IV 2 E
(ICerr.'ﬁcrrre / Diploma / Degree/Honors) ' Semester Session:2024-2026

CourseCode BBSE -02
2 | CourseTitle Elective A — Management : Production Management
. Coursc’Iy!Je o 1L . Discipline Specific Elective (DSE)
Pre-requisite(if,any) - Asperrequirement

CourseLearning. |[> Acquire knowledge of knowing the nature of Production Management.
5 | Outcomes(CLO) |> 70 gain knowledge of work study, planning and scheduling of Production

Activities.
» Students will gain Knowledge about quality control and Standard Quality
Control.
6 | CreditValue 4Credits | Credit=15Hours-learning& Observation
7 | TotalMarks Max.Marks: . 100 | MinPassingMarks: 40

IPART-B: ContentoftheCourse
TotalNo.of Teaching—learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit Topics(Coursecontents) No.of
' Period
I Production Management: Meaning, Definition, Scope, Importanceand Problems of Production 15
Management. :

Production Planning and Control: Routing, Scheduling,Dispatching objectives, functions of Production
Planning andControl.

IT  |Production System: Continuous and Intermittent ProductionSystem. 15
Plant Layout: Objectives, Plant Layout problem, Principlesof Plant Layout, Factor influencing Plant
Layout, Types andmethods of Plant Layout.

Plant Location: Introduction, Need for selecting a suitablelocation, Plant location problem, Advantage
jand Disadvantages of Urban, sub-urban andrural locations; Systems view of location; Factors influencing
PlantLocation.

IIX |Aggregate Planning; Capacity Planning; Material RequirementPlanning; Just in Time v 15
Manufacturing(JIT). Maintenance Management: Type of Maintenance; Breakdown;Preventive;
Routine; MaintenanceScheduling.

Quality Control: Concepts and Functions of Inspection and QualityControl Department, Statistical
Quality Control, AcceptanceSampling, Control charts and its types,

Total Quality Management (TQM): Concepts and characteristics;ISO 9000.

IV [Work Study: Importance of Work Study; Work study procedures; Time study Human 15
considerations in Work Study.

Method Study: Objectives of method study; Steps involved in Method study

'Work Measurement: Objectives of Work Measurement; Techniquesof Work Measurement;
IComputation of Standard Time; Allowance;Comparison of various techniques.

Keywords Production, PPC, Plant Layout, POM, Quality Control, Method Study, Work Study.

PART-C: LearningResources

TextBooks,ReferenceBooksand Others

1. Industrial Engineering; Hazra.

2. Industrial Engineering; MartandTelsang; Sultan Chand & Sons.
3. Production Management ; Buffa

4. SIN Chari - Production and Operation Management

5. Khanna OP - Industrial Engineering and Management

Online Resources—
https://www kopykitab.com/ >7
https://www.hitbullseye.com/grad- A\ ‘ Q) ' J
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PA RT—D:AssessmentandEvaluation

Maximum Marks:

Suggested Continuous Evaluation Methods:

Exam (ESE):

100Marks
Con1inuousIntcrnalAsscssmcnt(CIA): 30Marks
EndScmcstcrExam(ESE): 70 Marks _
ContinuousInternal Internal Test/Quiz-(2):20&20 Bettermarks outofthcfwo'l‘estf Quiz
Assessment (CIA): | Assignment/Seminar- 10 -I-obtaincdmarksinAs:.stgnmcntshallbc
(ByCourscTeacher) TotalMarks- 30 considered against 30 Marks
EndSemester Twosection— A &B

ScctionA:Q1.0bjective~10x | =10Mark;Q2.Short answersype-s.\'4=20Mar’ks
ScetionB:Descriptiveanswertypeqts., 1outof2fromeachunit-4xi0=40Marks

Name and Signature of Convenor & Members: (CBOS)

e ¢ 7

gk



FOUR YEAR UNDERGRADUATT PROG

RAM(2024—-28)

Department of Commerce and Minagement

A2

COURSLECURRICULUM

PART-A:

Introduction

Progn:am:]?nclwlorinBusinuss Administy
(l Certificate / Diploma / De

CourseCode

:f;rcg{_f_ lonors)

ation  ISemester-1V [Session:2024-2026

WS 07

2 | CourseTitle

Elcetive B — Finance: Banking Operations & Management

Course'Type

Discipline Specitic Bleetive (DSI)

Pre-requisiteinmy)

Asperrequirement

n

CourseLearning.
Outcomes(CLO)

> To Define the core concepts of banking,

Industry, especially that of India.

To identify the structure of Banking System in India,

To learn the operational aspect of Commercial Banks In India,
To learn and gain insights abont Negotiable Instruments.

To help identify various concepts like ATM, E-Banking, Basel
Norms, ele.

YYYV¥ V¥V

To acquaint with the knowledge of the functioning of the banking

6 | CreditValu

c 4Credits | Credit=15Hours-learning & Observation

7 | TotalMarks Max.Marks: 100

| MinPassingMarks:

40

PART-B:

ContentoftheCourse

TotalNo.of Teaching-learningPeriods(01 Hr.perperiod)— 60Periods(60 Hours)

Unit

Topics(Coursecontents)

No.of
Period

1

Banking System in India: Banking System in India; Monclary Policy:Concepts
8. Objectives, Basic Concepts ol Regulatory Environment forCommercial Banks in India

and their provisions; BankingRegulationAct (1949): General Provisions, Management
Control, Loan &Advances;Deposit

15

recovery o

I |Financial scctor reforms in India: RBI-role, functions, monetarypolicy and credit
control, RBI Act, Regulatory Environment forCommercial Banks in Indian Core
Banking; Digital payment service providers and gateways. SARFAESI Act-Methods of

fNPA's and Money Laundering- Procedure,l.aws and Guidelines for anti-

money laundering.

15

III [Commercial Banks in India: Operational Aspect of CommercialBanks in India,
Relationship between Banker and customers, Types ofcustomer account, Cheque &its

types, Endorsement, Dishonor, Rights

and liabilities of Paying and collecting Banker, Time Value of moneycalculation of

interest on loan & deposits, EMIs, Employment of fundsby Commercial Banks.

15

- IV |Security Market: Types of securities, mode of creating charge, Bankguarantees, Basel
norms, Financial Sector Reforms in India.

15

Keywords

Banking System, Commercial Banks, Monetary Policy, Security Market.

PART-C: LearningResources

TextBooks,ReferenceBooksand Others

2. Jaiswal Bimal

1. Saxena, G.S; Legal Aspects of Banking Operations, Sultan Chand and Sons

: Banking Operations

3. Bhole L.M: Financial Institution & Markeis
4. Desai Vusani: Financial Market & Institutions

5. Shekhar, K.C. and Shekhar, L. (2015). Banking: Theory and Practice, VikasPublishing,

6. Varshney , P.N. (2017). Banking Law & Practice, Sultann. Chand Publishing, 24th Edition
7. Toor, N. S. (2021). Handbook of Banking Information, Skylark Publication, 50thEdition.
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Ounline Resomeen-

httpsyAvwvedxsorp/Aenen/bunldng

NPTV W WL cOES e, ovp/

AN T T R A S WO B

PART-D: Assmmnwntnmll‘i\mlunlIon

Suppested Conthanous Bvalmtion Moty T
i Mol TOONI Iy

Continuoustnternnl Assessmend(CLAR— SONrky
EndSemesterBxam(LS): 70 Muvl

Continuonstnternal | tornal Tost/Qulz ()R20820
Assessment (CLA): Asslpument/Semlnar- 1
(‘Ba'(‘,‘mnm\.’l‘mmll_u_t_) TotalMarkae ALl

BndSemestor | Twoseetion- A& Axd=20Mnrl
Oxam (10SI0): Seotton AL Q 1O ootve=10x 1= 1OMatkiQ2Short answorty po-Sxed= i
Xum (ESK) Seetonl): |)ntmlIptiwuumworlvpnl]m..luululll\mm-m‘hulunulwIil-'-lllMHll‘H

Name and Signatura of Convenor & Members: (CDOS)

B FENTUED (0 TR T AT R TSR Y S R TS e T TSI T e

“Dottermnrka outolhotwa st/ Qulz
SobinlnedmarkalinAsslgnmontshalibe
oonnldored npalnat O Marks
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FOUR \ 1\. AR U\Dl* I\L‘ 1\.\1311 ATH

PROGRAM(2024—28

¢ aud Management

_ L Q U RSE L, Ul\l\ILULUM
______ lntmduction

: “1\‘&1““‘1 BachelarinBust

winess Adwministiation. SertmesteralV Ression 2034202
| (Cerarwee s Dt ¢ Degrew taveory) Newester-1V Session:2024-2026
Ll Counslde BLSE -02

—t
= k\\m\% e Rlective C - Marketing: Sales & Advertisoment Management

\‘m welype Discipline Specitic Blective (DSK)

% P ve-tequisitagitan )
gl
I.
?
o

e g re—

S — Asperrequirement
Ol wrselasrning,  |» Laam the manure, smpe & dmportance of Adveriising & Sales,
ntvomes G 1—0] » Develop an anderstanding of various Sales Plauning and Sules Budget

» Dewelop en understanding of » Advertising decisions and evaluation of
advertivenient effectiveness.

CraditValue 4Credits |
E __TotalMarks Max.Marks:

Credir=15Hours-learning& Observation

1 100 [ MinPassingMarks: 40
PART-B: ContentoftheCourse

TotalNoof Tw 1&11111“—1&.““!1!“0?01 iods(01 Hr.perperiod)- 60Periods(60 Hours) s
“Topics(Coursecontents) No.of
Period
Rales Management: Concept, Objectives and Functions of SalesMan ngements: Sales Organization: 15
Purpose, Serup &T\vpes,
tanagement of Sales forve: Meaning, Objectives, Sales forceRecruitment, Selection, Remuneration
I IDrxdaing and Compensation REvalustion.
11 Fersonal Selling: Meaning and lmportanee, Personal Selling Strategy, Theories of Personal Selling,
Analysing Market Potential, SalesPotential and Sales Forecasting Method, Procedure of Personal Selling.
iAdvertising: Concept, Scope, Objectives and Functions of Advertising. Advertising process; DAGMAR
\RAIDA Approsches, Role of Advertising in Macketing mix; Legal, ethical and social aspect ofAdvertising.
Baunch Advertising Decision: Determination of target audience, Advertising Media and their
Selaction; Advertising messages, Layout ofadvertisement, Advertising Appeal, Advertising Copy,
AdwvertisingBudget.
Pramotional Management: Advertising Department — Organisation&Function, Advertising 15
A gencies — Organisationd Structure, Function &Services,
Evalustion of Advertising Effectiveness: Importance, Difficulties andMethods of Evaluation of
[—\d\erlish\g Effectiveness.
Kgwords| Sales Maragement, Advertising, Personal Selling, Advertising Effectiveness.
PART-C: LearningResources
TextBooks,ReferenceBooksand Others
ddvertisement Management, Rajeev Batra, John G, Myers. Pearson India
Advertisement and Promation, George E. Belch, Michaek A. Belch, Mcgraw Hill Education
William F. Arens& Courtland L Bovee, Contemnporary AdvertisingInvin 1994,
Jib Fowles, Advertisement and Popular Culture, Sage Publication
Advertisement and Culture, Sage Prentice Hall
Advertisement and Promotion ;‘lfunaﬂunem, S. A. Chunawalla.
Advertisement and Sales Manegement, Dr. Vipul Patel, Devi AhilyaPrakashan.
Advertisement and Sales Promotion, S. K. Sarangi, Asian Books Pvt. Ltd
Advertising, Selling ard Promotion, Ritu Narang, Pearson Education
Advertising and Personal Selling, Dr. SunainaSardan, Galgotia Publishing Company
Advertising and Personal Se!hng. Dr. Ruchi Gupta, Scholar Teckh Press.
O Advertisement Management, Sanjay Gupta & Pooja Nasa.SEPD Publication
Online Resources—
https://Awww.kopykitab.com/
https:/Avww.hitbullseye. comfﬂ'rad__\ ]
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PAR‘I‘-D:Amse.-m\mantandﬁvnluaﬂun .

Suppested Conttnuens Rvalwntion Methodsn

Ml Mavkse LOONI L

Continuoustutornnd Assossment (CLA ) JONnrka

PudSomestorvmngiistin - 70 Nk s :

ContinnonsTutorual | lnormal TostnTa(2):208 20 Nettermarks outofthetwoTest/ Quiz

Aavossiment (CLA): | Asstpnmont/Sominaes 10 [ +obtalnedmarksinAssignmentshallbe

Ly Conese teachor) Totalh ks 30 consldored agninst 30 Marks

EndSewmester Twvoseetion- A &I '

IC\:\H:(‘\QS\D‘ Soetion A Q LOWoetve-10x 1=10Mark; Q2. Short answartypa-Sx-t=20Marks
NeotionliDesoriptiveanswortypagta, Lontor2 fromenehunl-4x 10=40Marks

Name and. Qm nature q;‘ Convenor & Members: {CROS)
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FOUR YEAR UNDERGRAD
UATE PROGR AM "
DEPARTMENTOE A2024-25)

------

COURSECURRICULUM

PART-A= Introduction

Program:BachelorinBusj
P usiness Semester- IV Session:2024-2026

(Certificate/ Diploma /Degree)

1 | CourseCode BBSEC - 02

CourseTitle Creative Writing & Content Devclopment

2
i CourseType Skill Enhancement Course (SEC)

Pre-requisitegr, any) Asperrequirement

CourseLearning.
3 | Outcomes(CLO)

> To make them understand the writing process

» Tq sensitize them to the various styles and techniques of writing and
editing,.

> To learn various styles and techniques of creative writing and editing.

6 | CreditValue 2 Credits Credit= 15Hours— Theoreticallearning and
(1C+1C) =30 Hours LaboratoryorField learning/Training
7 | TotalMarks — Max.Marks: 50— — ——| MinPassingMarks: 20

PART-R: Contentof theCourse

' TotalNo.of Teaching—learningPeriods:
Theory — 15Periods(15Hrs) andLab.orFieldlearn ing/Training 30Periods(30Hours)

Module Topics(Coursecontents) No.of
’ Period
Theory [Fundamentals of Creative Writing:Meaning and Significance of Creative Writing; 15

Contents (Genres of Creative Writing: poetry, fiction, non-fiction, drama and other forms.
[Elements of Creative Writing:Plot, Setting, Character, Dialogue, Point of View;
Literary Devices and Figurative Language; Elements of Style; Grammar and the
Structure of Language; Proof Reading and Editing.
asics of Content Development:The Concept of Content Writing and its relevance,
ole and Functions of Content Writers
lagiarism:Meaning and concept, Types of Plagiarism, rules on plagiarism; How to
evelop plagiarism-free content; T to check plagiarism, Copyright issucs

Lab./Field [Project: Submit a Project based on the contents covered in the theory paper 1 or Paper IT - 30
Training [(Platforms like Blogs, Podcasts can be used to create and present your ideas and imagination)
Contents

Keywards Creative Writing, Content Development, Plagiarism.

PART-C: LearningResources

TextBooks,ReferenceBooksandOthers

TextBooksRecommended—
1. Bell, Julia and Magrs, Paul. The Creative Writing Course-Book. London: Macmillan, 2001.
2. Bailey, Tom. On Writing Short Stories. USA: OUP, 2010. Print. Morley, David. The Cambridge
3. Companion to Creative Writing. Pune: Cambridge University Press India Ltd., 2012. Print.
4. Clark, Peter Roy. Writing Tools. USA: Hachette Book Group, 2008.Print.
S. Davidson, Chad. Writing Poetry: Creative and Critical Approaches. USA: Palgrave Macmillan, 2009.
OnlincResources—
https://www.entrepreneur.com/article/247908
https://www.locationrebel.com/b2b-writing/ https://wordpress.com/support/prevent-content-theft/

https 'Jfblog.unisqua.reconcepts.com!content-writing/what—is-pla@ism-why—is-ilimportant-for- blog-writing |




PART-D:Assessme

a7

Suggested Continuous Eva

ntandEvaIuation

MaximumMarks:

luation Methods:

(CIA):(BndurseCoordinnlor)

SO0Marks
Continuous Internal Assessment(CIA): 15Mnrks
End ScmestcrExam(ESE): 35Marks
Continuous Internal Test / Quiz-(2):10 &
InternalAssessment

10Assignment/Seminar *+Attendance -
05Total Marks -

Bettermarksout ofthe two'Test/ Quiz +
obtained marks In Agslgnment shiall
15beconsideredagaingt 15 Marky

End Semester
Exam (ESE):

LaboratorylFicldSlcill‘{’erformnnce:OuspolAmcnmnenl
D. Performedthe Task basedonlearned skill- 20Marks

L. Spottingbascd ontools(written)— 10Marks

I

. Viva-voce(basedon principle/technology) -05Marks

Mannged
byCoaordinator
asperskilling

NameandSignature ofConvener&m

embers: (CBOS)

GOES TO o5TH SEMESTER
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