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SEMESTER |
PAPER- |
MANAGERIAL ECONOMICS
M.M. 80+20

OBJECTIVE:
This course develops managerial, perspective to economics
fundamental-as . aids fo decision making under given environment
. CUﬂStralﬂtS

Course Inputs

'Un_ttl-:__ N Nature and chpe U Managerlai Emnomlcs Dbjective of a firm,

.....

- Unit-2 -L;!tll_ll_;y-ethqury-. ;@ﬁponurﬁty- eeet-pnnmple; Disceunting principle, Equi-

marginel principie,

Unit-3 = Dernand Analysls indiwduai__an_d Mgrket demand funetions Law of
demand; determingnts. of devitdnd; Elasticity of demand- its meaning
and imporance. Price’ eldslimty, Inceme elaetlmty and Crass elasticity

using: elastimty in- manﬂger&el decisions.

Unit- 4 Theory of consumer Choice: Cardinal utility approach, indifference

approach, revelied preference and iheery of consumer chelce under
risk; Demand forecasting technique.

Unit-5 Production Theory: Production function-preduction with one and two
variable inputs. Stages of production; Economics of Scale; Estimation
of production function.
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Semester |
- Paper- 1l
Advance Acceunting
M.M, 80+20

OBJECTIVE:
The objective af this course is.to expose students ta accounting issues
and practices such as maintenance of company accounts and handling

accounting adjustments.

Course Inputs:

Unit-1 - . Aceounting -for issue, Forfeited and redemplion of share and
debentures. : :

Unit-2 Final Accounts and financial statements of companias.

Unit-3 Accounting issues relative of amalgamation and reconstruction of
companies. '

‘Unit-4 - Valuation of Share and Goodwill.

Unit-5 Accounts relating te Liquidation of Companies.
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M.Com.

Semester [
Paper-Hl
Marnagement Accounting
M.M. BO+20

OBJECTIVE:

The objeative of this cotrse is to acquaint student with the accounting
concept, teénls and techniques for managerial-decisions.

Course Inputs:

Unit-1 Introduction of Accounting: Management Accounting as a area
acﬁ&unting Ob}BCtI*EE'S"T‘(atUI’G -and -scope of management accouniing !
techiiques of management accountmg difference between financial
accc-untmg gast acc@untlng and management accounting,,
Managemer}t adnotinging and’ Managerlal accountant’s posifioh. Role

and I'BS]JEIﬂSIbﬂItIes

Unif-2 Acuountmg F’Ian and Responmblhty Centres :‘Meaning and significance
.of responmhmty ac::auntlng, Responsrblhty centres- C[Jst centre, proflt

and detenmnants c:-f respansibthw centres

Unit-3 Budgetmg -Bef nltmn &f Budget Essentials of budgetmg Types of
budgets functipnal, master etc. Fixed and flexible budgel, Budgetary
cantrol. Zero-base budgeting; Performance budgeting.

Unit-4 Standard Costing and Variance Analysis: Standard costing as a control
" technigue; setting of standards and their revision; Varance and
analysis-meaning and importancs; Kind of Variances and their uses-
material, labour and overhead varances, Disposal; of variances;

Relevance of variance analysis to budgeting and standard costing,

Unit-5 Marginal Costing: Concept of marginal cost; Marginal costing and
absorption, costing, Cost-volume-profit analysis.
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Semester |
Paper- IV
Statistical Analysis :
M.M. 80+20

OBJECTIVE:

The objective of lhis course is to help student learn the application of
statistical fools and techniques for decision making.

Caurse Inputs:

Unit-1 Statistics- Definition, characteristics. Scope and Nature, Functions.
{imitations. Distrust and misuse impartance & Stanst:cal Investigations.
Classification & Tabulation. '

Unije-2 Data Sources: Primary and Secondarj-, Primary data collection
techniques, Schedule Questionnaire and interviews & Sources of
secondary data. '

Unit-3 Dispersion, Co-efficient of variance and Skewness, correlation-Karl-
Pearson's .and Spearman’s ranking method and Regression analysis.
Twa vartables case. '

Unit-4 Probability Theory: Probability Classical, relative and subjective
probability. Addition and Multiplication probability models- conditional
probability and Baye's Theorem.

Unit-5 Graphical and diagrammatic presentation of Data.
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M.Com.

Semester |
~ Paper-V
Corporate Legal Framework
M.M. 80+20

OBJECTIVE:

The abjective of this course is provide knowledge of relevant provisions
of various laws irffluencing business operations.

Course Inputs:

Unit-1 The Companles Act 1556 {Relevant Provisions): Definttion, type of
.cumpgmasMemwandum of. assomatmn Prc}spectus Share capital and
memharship R

Unit-2 Meeting am:l res'oiutmns Cdmf}aﬁy mana'g'em:—:-nt Managerial

‘Unit-3 The Neget;abie Instmment Act. 1881 Defi nltiﬂn type of negotlaisle
mstrument; [degatiation: Holder and hotder in’ due course: payment n
due»aﬂurse

-Unit-4 Endm:sement and cmssmg of chcque Presentation of negotiable
mstruments o

Unit-5 Legaﬂ Enwmﬁmeﬁt fcu' Seaunty Markets SEB! Act 1992- organisation
and obigctives of SEBI: .
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M.Com.

Semester li
‘Paper- |
. BusinassE¢onemics :
M.M. 30+20

OBJECTIVE:

This course develop manageral, perSpective to economic fundamental
as aids to decision making-under given environment constrictions.

Course lnputs:

Unit-1 Central prohlem of an economy. Law of variable proportiens. Cost and
Revenue Ana{ysts

Unit-2 Frice Delermtnatmn undﬂr fofarent Markel Conditions: Characteristic
of different market struciure:-r'PnGe determination -an-firn's equilibrium
in Short-run and Leong-run un-::ler perfect competition, monopolistic
competition, mmnnpmlym WL

Unit-3 Pricing Practices: Methods of price dedermination in praclice, pricihg of
muttiple preducts; price dlscnmmatlon lntematic}nal pnre dlscrlmmaﬂnn
and dumging: Transferpncmg -

Unit-4 Business Cycles; Namre and phases of Business Cycle; Theories of
business Cycles, monetary, Innovation, Cobwed, Samuelson and Hicks
theories,

Unit-5 inflation: Definifion, cha'raf:t,eristiés and types; Inflation in terms of

demand-putt and Cost-push-facters; Effect of Inflation.
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M.Com.

_Paper- 11
Specialised Accounting
M.M. 80+20

oBJ ECTWE

The ij&GlIVE ‘of- thIS murse g to expose students- io accounting issues
and practices such as mamtenance of company accounts and handhng
accounting adjustments -

Cnﬂffsézinbum:-'

Unit-1 Accﬁunts t)f Generai Insurance Compames

T '\. ------

'-S'Aamunls nf Baﬁﬁimg G&mpanies

".'_q..-..r-' K n’ (-'\

Accuunts of Puhhc Utlllty ccmcerns Doul:lle Accbunl: ssrs’tem

=R@yalt—yﬁamaunts

. -ﬂ-x.-,.

.....

Irweatment accounts
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Semester
Paper- lll
Accounting for-Managerial Decisions
' M.M, 80+20

OBJECTIVE:

The objective of this course is to acquaint student with the accounting
concept. Tools and techniques for manageriaf decisions.

Course Inputs:
Unit-1 Break-even-analysis; Assumptiens and practical applications of break-

even-analysis; Dccisions regarding sales-mix, make or buy decisions
and discontinuation of product line etc. '

Unit-2 Analysing financial statements Method objects and ratio analysis.
Unit-3 Cash flow analysis and Found flow analysis
Unit-4 Contemporary issues in Management Accounting: Value chain
analysis; Activity Bases costing Qualkity costing, Target and life cycle
. costing. ' L .
tnit-5 Reporting to m‘anage'méni: Objectives of reporting, reporting necds at

different manageriat levels: Types cf report, “modes of reporting:
reporting at different levels of management.
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Semester |l
Paper- IV
ADVANCE STATISTICS
M.M. 80+20

OBJECTIVE:

The objective of this course is (o help student learn the application of
stalislical lool and techniques for design making.

Unit-1: Statistical Decision Theory:  Decision environment, Expected profit
' under uncertainty and assigning prababiiities and utility theory.
Unit-2 : Sampling method, Chi-Square test and goodness of fit, Test of
Hypothesis. :
Unit-3 : Association of Aftributes: (Two Aftributes) consistency of data,

measurement of Assomattqn of Atl.rlbujgs- Percerttage meth@d Ca-
elficient of Association.

Unit4 : Statistical Quality Confrol: causes of vanﬂt:ons in  quality
characteristics. Quality contral charfs purpose and,lqg;c, Process under
control and out of contrel, waming limits, control ¢harts for attributes-
fracticn, defectives and number of desfests Aaceptance sampling:.

Unit-5 : Interpolation and Extrapofatlon- Parabmllc . Bmomml Newnnn and
Langrangc mcthod.

www.snpv.ac.in




ITEIE ASFUN Uce [qeaiaanead, 3§ IuRAT, AMSI s, TG
Lpr el GLEL

M.Com.

Semester |l
Paper-V
Business Laws
M.M, 80420

OBJECTIVE:

The objeclive of this course is to provide knowledge of relevant
provision of various faws influencing business operations.

Course Inputs:

Unit-1 SEBI Act 1992: Organisation and objectives of SEBI. Function and
: Rale of SEBt Rights and Power of SEBI.

Unit-2 MRTP Act 1969 Monapoiistic Trade practice, Meaning, essentials,
: Restrictive Trade- Praclices Meaning, Unfair trade practice, MRTP
commission offences and penalties. '

Unit-3 . Consumer Protection Act 1986. Needs of Act. Rights of consumers,
' objactives of Act. Grievance redressed Machinery. District Forum.
State Commission Nabtional Commission.

Unit-4 FEMA Act 1999: Objectives; Regulation and Management of FEMA.
Sl Perialties Appeal. ' : '

Hnit-b W.H.O: : Brief Hist’éry of WHO, Objectives and Functions, organization,
W.H.O. and India, Regional groupings, anti-dumping duties and other
NIBs, Doha declaration, Dispute settlement, TRIP, TRIMPS an GATS .
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Unit-1 :

Unit-2 :

Unit3 :

Unit-4

" Unit-5 1

Semester Il
Paper-1
Management Concept
' M.M.: 80+20

School of Management Thought- Scientific, process, human
behaviour and social system schoal: decisien theory school;
Quantitative and system school; Cohtingency. thedry of management;
Functions of managor. '

Managerial Functions- Planning- eoncept significance, types;
Crganizing- concept, principles of quthorly, -theories, types of
organizations,  authority, respansc {ty puwer defegation,
decentralization. o

Staffing; Directing; Conrdmatmg,.(}ont?nb namre pfacess and
technigues. o Do

Motivation: process of molivatien; Theorigs:. of . motivation-need
hierarchy theory X and Y, two. factors: theaty, Ndﬁﬁer‘s ERG theory,
McCleland's leamed need theory, Vsctary Yioom's- expectancy theory

Stacy Adams equity theary.

Def’ rtition and mpodance types of groups gmup fonnatlon group
development, group composition, group: pexfnrmanﬁe factors: Pringiple-
cantered approach to team: development _
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M.Com.

Semaster
Paper- I}
Organizational Behaviour -
M.M.: 830+20

OBJ_ECTW-E -

The objective of this course is to help student unierstand and
conceptual framework of managemenl and organizational behaviour.

Unit-l QOrganizational Behaviour: Concept and significance; Relationship
between management and organizatien behavicur; Emergence and
cthical perspective; Atitude; Perception; Leaming; Personality;
Transactional analysis. '

Unit-fl Leadership: Concept; leadership styles; Theories-trait theory,
behavioural theory, Fielder's contingency theory, Harsey and
Blacchanrd's situational theory,; Managerlal grid, Likert's fc-ur system
of leadership.

Upit-Ail Organization Conflict: Dynamics and management; Sources,
patterns, Levels and types of conflict; Traditional and modarn
approaches to conflict! Functional and dysfunctional organlza'ﬂonal '
coriflict; Resaluticn of conflict.

Unit-IV Interpersonal and Drgamzatmnal communication: Concept of two-
way communication: Communication process; Barriers to effective
Comimunication.

Types of Organizational communicalion; Improving communication;
Transactional analysis in communicatian.

Unit-V Organizational Development: Concept: Need for change, resistance
to change; Theories of planned change; Orgamzatlonal diagnosis;
Organizational Development intervention.
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Scmester Hl
Paper- 1|
Advanced Cost Accounting '
M.M.: 80+20

OBJECTIVE -

This course exposes the students to the basic concept and the tools
used in cost accounting.
Unit.l - Introduction- Cost Analysis,. concepi and classification, Materials

control- Technigues of Materials’ Ccmtrnl

Unit-li ‘Labour Cost- Computation and control, Overheads Accounting and
Conirol. Unit Costing

Unit-iil Contract Gosting and -Gperati ng: Gosting.
Wnitd¥  Process Costing, Joint pruducts & By Pmducl;s costing.
Unit-v ‘Budgetary Control; Importarce of budgets in aceounting, Natute of

budgetary control. Or’ganlzaﬂan far hudgatary cantro! preparation of
fixed and varable budgets. Cash Budgets, F'miiuciion and Sales
. Budgets.
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Semester 1
Paper- 1V
Ihcome Tax and Accounts
M., 80+20

- O_BJECTTV-E - : | e e

-~ Fhie -objective of this codrse is 10 he!p students understand and
conceptuat framework of Income tax.

Unit-i Law retating to Income tax: Brief study of the main provisions of the
Indian income Tax Act. Important definition. Incoma exempted from
tax. Residence and Tax liability.

Unit-§l Calcuiallon of taxable income under lhe head Sa!ary and House
Unit-lil Deprecration and development allowance, Calelilation of taxable

Income under the head: Business and Professian, capital geins.

Unit-iv Set off and Carry forward of lesses. Deduction from-gross total Income
A Calculation of taxable Income and tax of an Indtwdual arld le:cdu
o undlwded Families. Income frnm other scurf;es :
Unit-V  Appeais & Revisions Reference of ngh Court and Supreme Couri'
offences & Penaltics, Income tax authorities.
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. getester I
. Paper-V
Tax.Planning and Management

M.M.: 89+2n

OBJECTWE -
This course aims at making students conversant with the CDnGFpl of
corperate tax planning and -Indian-tax. Iaws As also their implications for corporate

management,

Unitl Catculatmn of. taxabtq Incnme and tax of Flrm and Compames

Unie-i

_U'rlnitl'-ll'lz _ Ccncept of iax F'latnmng,“Tax avmdance and eyasmns 9 Tax pianning

wath réferérice of iocatmn nature and form of orgamz‘etmn of new

Unitdv  Tax - planning -and- capital s&ructure, decrsxon dividend poitcy nter
- s ca;parate—,dmdendsiagtd -Igignaus shares L osliad

Ukiit:-v F-‘rr'e;éa}:gjgggﬂpi‘ méomg;xax"'etum, computatmn of Income tax, Tax

dedr;ct‘icjh at ér::-urce, Aﬂvahce payment c:f tax

.
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Semester IV
Choice (A) - Marketing
Paper-1|
Pnnc:pal of Marketing
: M.M.: 80+20

OBJECTIVE -

The objeclive of this course is to facllitate understanding of the
framework of marketing and its applications in deciston making under various
environment consiraints.

Unit-| Introduction- Mcaning, nature Scope and impartance of marketing:
Marketing cancept and it evolution; Marketmg mix; Stratcgic marketing
planning- an overview.

Unit-il Market Analysis and Sefection- Marketing environment- macro and
micro components and their impact of marketing decision; Market
segmentation and positioning: Buyer behaviour; Consumer versus
organizational buyers; Consumer; consumer decision; making
pracess.

Unit-ii Prodict Decision- Concepl of a product: Classification of products:
Major Product decisions; Product line and product mix; Branding;
Packagmg and labelling; Product lifecycie- Strategic implication; New
product development ang cansumer adoption process.

Unit-IV Pricing Decisions- Factors affect:ng price determination; Prcing
pclicies and strategies; Discounis and rebates.

Unit-V Distribution Channels and physical Distribution Decisions-
Nature, functions, and fypes of distribution channels; Distribution
channel intermediaries; Channel management decisions; Retailing
and wholesaling. Physical Distribution Management.
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Unit-l
Unit-l
Unit-1H
Unit-lv

Unity

Semester IV
Choice {A) - Marketing
Paper- |
Advertising & Sales Management
NM.M.: 80+20

intreduction- Concept., Scope, Objectives and Functions of
Advertising, Role.of Advesiising in marketing mix and the advertising
process. Legal ethical and social aspect of advertising.

Pre-launch Adyertising:Decision- Determination of target audience.

Advedising media-and. their: Ghoice. Advertising messages, Layout of
advertisertent and Advertlsmg Appeal, Advertising Copy.

Promotional Maiiagement- - Advertising -Department. Role of
Advartlslng Agenmes and lhenr Selection, Advertising Budget,

Pei‘sonal Selhng- Meanlng and Importance of Personal Sedling-
Difference betwesn Personal Seling, Advertising and Sales
Pmmelmﬂ Matrwds and Pmeedure of Persenal Seliing.

Sales Maﬁagerﬁmn ._Ctﬁncqpt uf Sales Management Objectives and
Finction of Salgs:Managenments. Sales Organization. Management of
Sales force dnd’ Sales forge objectives. Sales force Recruitment:-
Selgction. Training; Compensalion and Evaluation.
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Linit-1

Unit-N

Unit-it

Unit-1V

Unit-V

Semestar IV
Choice (A} ~ Marketing
- Paper- Il
Marketing Research
M.M.: 80+20

Marketing Research: An Introduclion; Marketing Research and
Information System.

Marketing Research Methodology, Research Design.

QOrganization of Marketing Research, Specialised areas of application
of marketing research.

Specialise Technique of M'a{rketing Research, Motivation Research.

Advertising Research: Flanning and procedure. New Product
Research. :
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Unit-t

Unit-ll
Unit-HE

Unit-1V

Unit-v

Semester [V
Choige (A} - Marketing
Paper- IV
International Marketing
' M.M.: 80+20

International Marketing: Scope, benefits and difficulties of International
Marketing; international marketing and Domestic Marketing, reasons
for entefng International marketing. Internationat marketing
environment; Identifying and seiectmg fore|gn market.

Formgn market entry mode: F’roduct_demgnmg, standardization Vs.
Adaptation; Branding, packaging-and Labeting.

Quality issues and after sales service; International pricing;

Internatio_n'al price qumaﬁon; payment terms and methods of payment.

Premation of products and services abroad: International channels of
distribution: Selection and appomtment of foreign sates agent, Logistic
decision.

Export policy and practices in [ndia, Trends in India's foreign trade,
steps in slarting expoit- business: Expori finance, documentation and

procedure,
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M.Com.

Semester |V
Chaice (B) - Management
Paper-1
Financial Management
M.M.: 80+20

OBJECTIVE -

The objective of this course is io hefp students of understand the
conceptual framework of financial management, and is application under various
environmental constraints. '

COURSE INPUTS

Unit- Financial Management: Meaning nature and scope of finance; Finance
function- investment, financing and dividend decisions. Capital
Budgeting; Nalure of investment decisions; Investment evalualion
criteria-net -present valus, Intevnal rate of relurn, profitability index,
payback peried, accounting rate of return; NPV and IRR comparison;
Capital rationing, Risk analysis in-capital budgeting.

Unit-il Cost of Capital: Meanirig and significance of cost of capital.
Calculation of cost of debt. Preference capital, equity capital and
retained carnings; Combined cost of capital (weighted); Cost of equity
and CAPM. _

Unit-lll Operating and Financial Leverage: Measurement of leverages: Eficcts
of operation and financial leverage on profit. Analysing alternate
financiat plans; Combined financial and operation leverage.

Capital structure Theories: Traditionai an M.M. hypotheses- without
taxes and with taxes, Determining capital structure in practice.

Unit-IvV Dividend Pclicies: Issues in dividend decisions. Walter's model,
Gordon's modeél. M-M hypothesis, dividend and uncertainty, relevance
of dividend: Dividend policy in practice: Forms of dividends; stability in
dividend policy; Comporate dividend behavicur.

Unit-Vv Management of Working Capital: Meaning, significance and types of
working capital; Caleulating operating cycle period and estimation of
working capital requirement: Financing of working capitat and norms of
hank finance; Dimension of working capital management.
Management of cash, and inventory.
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M.Com.

Unit-l

LUnit-13

Uit

Unit-iV

ity

Semester [V
Chuaice (B) ~Management
Paper-Il
Personnel Management
M.M.: 80+20

Concept, Definition, Imporlance & Objectives of personnei
Management, Historical Development of Personned Management,
Nature, scope planning, philosaphy and Principles of personnel
Management and |ts relation w1ih behawaur scnences

Persannel polacnes, programmes & 'proceg:ipr_es. Persohnel
Depariment; Persenngl Functions, Pesition of Personnel Department
& _O_rg_anization of Perscnnet Management

‘Man - power planmng Recmztment and Seiermc—n Training &

Devek?pment of Empioyges & Execut!yﬂs

......

wage & Salary Admm:stratlon plans af Remunerahon & Financial
Rewarﬂsi!nx;éhtme payrn’ents e T .

- 'Empfoy‘ees ange Benefsts & Serwces-Safeb,r Health & Se-::unty
pragramme and welfare Motivation and'Mordl. -
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Unit-I

Unit-Il

Unit=ll

Unit-iv

YnitV

Semester |V
Chaice (B} - Management
Paper- 1l
Production Management
M.M.: 80+20

Fundamentals -af production ménagement ‘Nature, - Scope; Function:
Probiems. Production and Productivily orgamznnq for production.
Types of Manufacturing systems. :

Production planning. Objective, Factors affecting Preduction Planning,
Planning - future  activities forecasting, - Quaiitative & Quantitatire
forecasting methcids Long-range forecasts,; praject planning method
(P.ERT. and C.P.M.) precess planning System. Techniques of

.process :planning:. Ashembly char%s F’mc&ss charts mark or.-buy

analyms :

"‘.Pmcess destgn Factnrs affectmg demgn Relatlan with types of

manufacturing -plan location and layaut; Fadtary affecting location.
Types -of plans-1ayout, evolution of altérnative rayont

Work measurement and work stancards uses of work measurement

data; procedire for wark measummani ADirewt wark measurerent.

Time study, activity samphng Indiect: werk. fmeasurement: Synthetic

‘tiring: . Predeteimined: motian - ime'. -system...Andlytical estimation.

Methods analysis: Ares of apphication. Appreaches to methods demgn
Taols for- methac&s ana[ys:s WGT-]( smphfisaum prﬂgfamme

"-Pmdudmn Ccmtml- Cantrul func;tmns Routlng Lcadmg Scheduling,

and Dispatohing, -Foliow. up. Quality- control.:& inspection: place of
guality control in madern enterprises. Organisation of quaiily control.

Statistical quality control. Inspection location-for-inspection. Inspection

procedure and records, Inspection devices.
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M.Com.

YR

Semester IV
Cho:ce {B) Management
 Paper IV
:Strateglc Marketing
. <o~ MM B0+20

Concept "of Strategy. Defining stratégy. levels- at which::strategy
operates: Approaches to strategic decision maktng ‘Mission and purpose,
objective and goals; Strategic busmess umr {SBU) function level
straiegies.

Enwmnmentat'ar;alyms ‘and; BJGQHQ’SFS" 'Epnt:e;a}:ﬁf-ienwmnmmqt«-anﬁ s
c,omp@ne‘ﬂts Envlmnmeut’ ,séaﬂmrrg a‘n 3]

i LT

ag gzs;s. SW.T anaiysts

g .j. .
o ”L'g(tlQm Rés@urce allﬁca‘{mn
ak: pengl éﬁahﬂn& strigtires ~ for

veniewal sirate
;iéiéﬁala'aﬁﬁia‘raﬁﬂm,ﬂﬁl_f;: nie

P e TR
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M.Com.

Semester IV
Choice (C) - Banking and insurance
. Paper-1
Banking Practices
M.ML:-80+20

OBJECTWVE - '
This course. enables the sfudent‘% to know the working of the Indian
banking system and fundaménlals of insurance.

Unit-l Bank: Concept, Functions and Setvices, prehibited Business. Nature
of ‘Banking, Qualities of Banker, Bank and Customer Rekaflenship,
Coricept of Customer, genera! Relatienship, Bankers, Rights and
abligations. Termination af Rekatiénship.

Urit-il Acmunts of Cuﬁt@mers Various. Customer‘s Accounts. Qpehing an
account, Nomination facitity, Speclal Type of Customers Minors.
Pardanashin woman, Lunatics, Intoxicated Pérsons, Joint Hindu
Famil},r, Limited Companies and Non Trading Concern,

U_nit+llf'- :Empitayment of Bank Funds. Impartance of Liquidity, Gash Reserve,
7 o0 Money “at call and short notice; Invastments statutory “provisictis
. regard!ng liguid Assets. F’rlnclples of lending, Types of toan, Interest

- Tax Act

Unit:iv 'F‘-ﬁrch’iaééfDi'sccum_ingi of-'.BiH's, legal Pesition, Bill Market scheme,
Lodgement of bills, Vagh(l Workirg Group Reporf, Letters of Credit,
Concept and types, Crossing and endarsements of cheqgue.

Unit-\f Securities for Advances: General Prncipal, Advances against Goods,
Stock exchange Securities, Real Eslate, Life Policies. Fixed Deposits.
Gold, Silver, Bond and Debenture. Lien and morigage, Type of
mortqage Hypothecation, pledge.
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M.Com.

Unit-|

- Unitl

Unit-I]

Linit-V

Unit-V

Semester IV
Cheice {C) - Banking and Inswance
Paper- li
Banking Institution in India
M.M.: 80+20

Indian Banking System: Indigenous Banking, Money Landers,
Nationatizalion of commereial.Bank and thetr Effects. Classification of
Barking Institutions. Commercial Banks. -Regional. Rural Banks,,
Cooperative Banks.

_Developmeﬂt Bariking i ndia: IFCI, 1CIG; SIDBI Credit. Guarantec

Irstituting; Export CGredit’ Guaraniee carparatten of India, Deposit

" Insurarice an Credits Goren

-R.B.l. : Organization, function, Genfral Banking func’uons Promgticnal

functions, Control of credit by RB1; NBFC and RBI -Commercial Banks

: ‘_;and RE!I Power of RBI

Bankmg Re;;uiatmn Act1949 - bmportant features Fc-rms of Business
of a Bank Regulatmn for Ggmtal C:mtmi ver Managgment

. Company Amatgamaﬂen Gf Banks

Emerging trends in Banking Se(;tor Narammham Commlttee Report,
Commifiee  on  Banking.  Sector . Hefgr,r_ns El_ﬁdge tean. .and
anat‘izatlon of Eianks and |ts impact : I
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‘Unit-l |

Unit-1l

Unit-11!

UitV

Unit-V

Semester IV
Choice {C) - Banking and Insurance
- Paper-1il
Life Insurance
‘M.M.: 86+20

Life insurance: introduction , History of life insurance, Utility, Objeci,
Characteristics and impottance of life insurance, procedurc of getting
life insurance, non — medical insurance, Insurance of sub — standard
lives, insurance of femate lives and minors:

Life insurance policy: Conditions and kindgs of Life insurance
policigs, some important plans of life insurance.

Premiumm and Annuity: Elemants of premiurh; methods of prentium
computation, Natural premium plan, level premium plan, Gross and
net premium, Loading morality table — rne,ar'uing.'charactefisfics‘ and
importance in life insurance ; Kinds af mortality table. Annuity:
meaning, objects, advantages and kinds of annuity, annuity Vs Life
insurance.

Life -Insuraijl-::e a'g_ent and his working, setifements of Life insurance
claims. Guidelines and procedires, Qrganisatio‘h and management of
life insurance corporation of india, working and prograss

Privatization of Life insurance in India, Insurance Requiatory &
Development Authority Act, 1999, - powers and fuhctions of authority
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M.Com.

Unit-t

CUnitd

Unit-1l

Unitdv

Unit-v

_ Semester IV
Ch .ce (C) - Banking and Insurance
Paper- iV
General insurance
M.M_: BO+20

Introduction : Origin and Pavelopment of Insurance : Advantages,
Importance and Functions, of Insurance, Fundamental principles of
Insurance — msurab!e; interast, aimast good faith, other principles —
indemnity, subrogat:on contrxbution mitigaling of loss warranties,
Proximate cause etc.

C!assnfrcatmn and Rednsurance Generai Prmmp!es Various
methods fore-insurance, under insurance, Qver-insurance, double
insurance Qlasmﬂcah_on and organisation.of-Insurance.

‘Marine Insaratice: Introduction, Evnlutlan & Develmpment of maring
insurance. Necessary elements uf marine lr}s!.lrance centract Peril &

-Scope of marine insuwrance. F’mce(iure of Taklng out Marine

insurance Policy; kinds of Marine insufanee Policies, Compitation of
Marine Insurance Premiums and Returns; Marine Losses — Total
Ioss Actuel and. Construgtive, F"Ell’tiﬂi l.oss. — paricutar avgrage loss

- ;aﬂd gent?.réﬂi averaga Eoss Setﬂements mf Clalms and Recoveries,

'Salvage and Particular Charges.

Fire insurance : Physical and mor'dl haxards, functions .of ; fire
_'msurancer Hrstony of - firg : msurancq V pnnc;ples of fire insurance,
' Miganifg of fire, charactenshcs of fire insurarice, contract nghts of

insurer under a fire ingtirance contracl, procedure of fire insurance
policy, fire policy conditions, settlement of claims,

Miscellaneous. Insurance :Personal accident' Insurance, Motor,
employer's Kability fidelity guarantee, burglary, live stogk, crop. And
wotkimen's  compensation  insurance, Cattle Expart Risks;

- Engineering ; Aircraft insurance,
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